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U.S. printers and publishers are setting expansive goals for 
the decade ahead. As the economy moves forward from 1970-71 
levels, pressures mount for an increasing variety of printed prod- 
ucts geared to serve highly specialized markets. Total value of 
shipments of the U.S. printing and publishing industry are ex- 
pected to reach $28 billion in 1972, an 8 percent gain over 1971 
(see table 1). 


Industry Dimensions 


Printing and publishing—Standard Industrial Classification 
27—consists of 15 graphic arts industries whose establishments 
are located in virtually every State and county. This geographic 
decentralization is reflected in the low concentration of industry 
shipments manufactured in the major urban areas. Less than half 
of the printing and publishing industry’s total value added by 
manufacture is produced in the 10 largest standard metropolitan 
statistical areas. 

Printing and publishing accounts for less than 3 percent of 
GNP, yet the industry’s total contribution extends far beyond 
this narrow dimension. Newspapers and magazines are essential 
communications media, while books convey ideas, knowledge 
and experience. Informational needs of business are well served 
by many printed materials including financial reports, catalogs, 
directories, checks and business forms. Advertising materials 
serve to stimulate overall economic growth. 

Employing just under 1.1 million persons, printing and pub- 
lishing ranks ninth among all manufacturing industries in total 
employment. Graphic arts employment fell by 20,000 workers 
between 1970 and 1971, reaching a low of 1,081,000 in August 
1971. However, employment gains were evident for the balance 
of the year and it is expected that this upward trend will con- 
tinue in 1972. The newspaper and commercial printing industries 
have traditionally accounted for about two-thirds of total em- 
ployment in printing and publishing. 

Production workers represent 62 percent of total industry 
employment yet this ratio varies significantly among the 15 
individual printing and publishing industries. Less than 20 per- 
cent of all employees in periodical publishing establishments are 
classified as production workers, while 89 percent of total 





employment in the engraving and plate printing industry are en- 
gaged in production activities. Average hourly earnings of graphic 
arts production workers are high and at $3.74 are about 48 cents 
above the average for all manufacturing industries. 


Challenges to Growth 


Health of the graphic arts industry is dependent on a 
number of variables: population, personal income, state of the 
economy, educational enrollment, and educational attainment 
are among the more prominent factors. Some new elements were 
introduced in 1971 which strongly challenged U.S. printers and 
publishers. 

The newly organized U.S. Postal Service came forth with 
proposed substantial increases in the various classes of mail, with 
the first stage of these increases enacted in May 1971. The most 
severe impact was felt by U.S. magazine publishers, although 
book and newspaper publishers and direct mail advertisers were 
also affected by postal rate increases. The increases are staged 
over a period of years with a view towards lessening the impact 
on individual mailers. 

A downturn in the U.S. birthrate in the latter sixties began 
to have an impact on U.S. printers and publishers of educational 
materials. Lower enrollments in the elementary schools may re- 
sult in fewer textbook sales for the next several years. If this 
lower birthrate trend continues, future markets for printed prod- 
ucts must be reappraised by many publishers. 

The President’s New Economic Policy was welcomed by the 
graphic arts industry as putting an effective, although perhaps 
temporary, harness on postal rate increases. However, timing of 
the Phase | freeze severely challenged some segments of the in- 
dustry. For example, college bookstores were placed in a position 
where their increased book purchasing costs could not be passed 
on to incoming fall semester students. 


The Shape of Competition 
Competition in the graphic arts industry takes many forms. 


The quest for new or expanded markets, larger advertising 
revenues, utilization of new technology, and exploration of new 
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Table 1.—Selected Printing and Publishing Industries: Projections 1971-80! 


{Value of Shipments in millions of dollars except as noted] 











Percent Percent Percent Percent 
ae Industry 1971 increase | 1972 increase 1975 increase 1980 increase 
oan 1970-71 1971-72 1971-752 1971-802 

2711 Newspaper publishing and printing .................. 7,360 5 | 7,654 4 8,610 4 | 11,418 5.0 
2721 Periodical publishing and printing .................-. 3,210 2 | 3,435 7 4,200 7 5,650 6.5 
2731 PEEP OES TE eee ree 2,560 5 | 2,715 6 3,230 6 4,500 6.5 
2732 NII 5. igh Sten Rae ode ert ie aco ede a cade 1,021 6 | 1,082 6 1,288 6 1,724 6 
2751 IN 35 os cree agiae oie war sees 8,410 8 | 9,209 10 | 11,650 8.5 | 17,118 8.2 
52 
2761 I NINN 55g ido Gam cin ee ea weer aed 1,311 5 | 1,525 9 1,851 9 2,848 9 
2791 BI © 9 9 oe ares shri Odor KS a Tet or A ee 491 6 530 8 667 8 980 8 
































' Estimated by BDC. 


media formats exert considerable pressures on printing and pub- 
lishing management. 

Markets for the small and medium sized printers tend to be 
local, while large printers or establishments with highly special- 
ized product lines may serve national markets. Since only one 
printer in five has more than 20 employees, industry competition 
facing the average printer is essentially local. In contrast, publish- 
ers of books, periodicals, music, and other publications generally 
serve national audiences, although newspapers and some greeting 
card publishers compete primarily on a local basis. The large 
number of U.S. printing and publishing establishments creates a 
highly competitive atmosphere for individual products and 
markets. 

Total U.S. advertising expenditures amount to over $20 
billion, and several segments of the graphic arts industry compete 
both among themselves and against other communications media 
for increasing slices of this pie. Newspapers receive 29 percent of 
total U.S. advertising expenditures, direct mail 14 percent, and 
magazines 11 percent. Changes in both the size of total ad ex- 
penditures and in gains or losses among the individual advertising 
media have an impact on each medium’s share of the advertising 
dollar. Television’s command of 19 percent of all U.S. advertising 
expenditures resulted in a concurrent lag in magazine advertising 
over the past two decades. 

The advance of new technology in the graphic arts industry 
has added new competitive challenges. The four major printing 
processes—lithographic, letterpress, gravure and screen—all have 
their adherents among commercial printers who compete vigor- 
ously for individual printing jobs. Equipment manufacturers and 
suppliers to each segment of the printing and publishing industry 
attempt to improve their respective processes and services and 
thereby provide their customers, the commercial printers, with a 
competitive advantage. A relatively new factor is the widespread 
introduction’ of web-offset (lithographic) printing machines. 
Initially bought by commercial printers, web-offset machines are 
now being purchased by many newspaper publishers. The extra 
printing capacity afforded by these machines has enabled several 
newspapers publishers to compete with commercial printers for 
selected printing jobs. 

New forms of communications media may pose a challenge 
to printers and publishers. The expanding acceptance of micro- 


forms by U.S. business has caused concern among printers of 


catalogs and directories. The use of microforms in educational 
establishments is growing rapidly, and may result in the displace- 


2 Compound annual rate of growth. 


ment of some materials now available only in paper. Rising dis- 
tribution costs have encouraged some magazine publishers to 
consider making information available in microfiche rather than 
the traditional periodical format. The use of facsimile trans- 
mission by U.S. industry portends changes in requirements for 
business forms, although the prospect of home delivery of news- 
papers and other communications by this method still appears to 
be far in the future. 

Competition for domestic printing markets has been fought 
primarily among U.S. printing and publishing companies, to the 
general exclusion of foreign competitors. Although there has 
been a growth of imported printed products, upwards of 80 per- 
cent of total imports are noncompetitive with U.S. printed 
products. In only two instances—book publishing, and the manu- 
facture of blank books and albums—do imports constitute as high 
as 3 percent of total U.S. consumption of these products. 


Technological Developments 


The small size of most graphic arts establishments precludes 
heavy investment in research and development activities by print- 
ing and publishing management. The burden of advancing the 
state of the industry’s technology thus falls on graphic arts sup- 
pliers, although industry research organizations and trade associa- 
tions also provide considerable aid in this respect. 

This reliance on industry suppliers for innovations in print- 
ing and publishing technology tends to reinforce a concept of 
technological change that is strongly evolutionary. Radical 
innovations in manufacture therefore have often come from 
forces outside the mainstream of the graphic arts industry. For 
example, the belt printing press was developed by a firm whose 
specialty was directed towards the paper converting industry. 

The refinement of existing printing processes, however, has 
been marked by significant advancements in printing plates, 
presses, inks and paper. Plastic plates, a product in the develop- 
ment stage for many years, may have finally become the viable 
alternative to the traditional engravings prepared from metal. 
Automatic controls on printing presses have been noticeably 
expanded by the application of computer-related equipment. 
New ink formulations must contend with ever lighter weights of 
paper, faster print runs and drying time, and the ubiquitous 
demand for a pollution free environment. Rising postal rates put 
a premium on paper that is both light in weight yet strong 
enough to absorb the punishment of high speed printing. 
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A host of new developments lie in printing and publishing’s 
future, the impact of which can barely be ascertained. The 
advent of ink jet printing, electrostatic printing, plate or cylinder 
engraving by means of the laser, and holography are now being 
actively researched. Driography, a method of lithographic print- 
ing which eliminates water from the fountain train, is already 
being marketed. 

While many of these developments seem to have their great- 
est impact on U.S. printers, a variety of other forces threaten to 
shape future demand for the products of U.S. publishers. Cable 
television, facsimile transmission, video cassettes and micro- 
imagery may present challenges to publishers of newspapers, 
books, magazines and directories. Many publishers are already 
engaged in determining whether their traditional methods of dis- 
seminating information will match future needs of the Nation. 
Though major impact of these forces may not appear in the years 
immediately ahead, the graphic arts industry can ill afford to 
take lightly the significance of such challenges. 


Change the Only Constant 


The printing and publishing industry is buffeted by many 
forces. Changes in technology have provided printers with the 
opportunity to better serve existing markets, but at considerable 
expense. The need for greater capital has been a major influence 
behind graphic arts mergers. In turn, this merger activity has kept 
the number of printing and publishing establishments at about 
the 40,000 level since the middle sixties. 

Changes in the level of advertising expenditures, educational 
enrollment and attainment, and population and GNP are im- 
portant determinants of the demand for printed products. These 
factors surged upward in the decade just past. Looking to the 
future, total shipments of the printing and publishing industry 
are expected to exceed $34 billion by 1975 and reach the $49 
billion level by 1980. This would reflect an average rate of 
growth of 7.3 percent over the period 1971-80. Growth of the 
graphic arts industry in the 1970’s will depend on management’s 
ability to serve new markets, and to provide the printed word in 
a variety of formats outside the traditional methods of communi- 
cation. These challenges will be a formidable test of the in- 
dustry’s creativity, but the rewards of success should be 
significantly appropriate. 


AGRICULTURAL PUBLICATIONS SERVE THE NATION’S FARMERS 


By Adair Mitchell 


The role of a farm publication in today’s economy is 
extremely important. As educational and information media, 
farm publications hold a singularly high place among all types of 
publications. The farm magazine is a major source of technical 
knowledge on various aspects of farming, the use of credit and 
financing, and the federal farm programs. Between the late 
1950’s and middle 1960’s, numerous studies were made by agri- 
cultural colleges and other organizations to determine the basic 
sources from which farmers obtained their information on the 
business of modern farming. A summary of 12 of these studies 
showed that the farmers surveyed gained 65 percent of their 
information from farm journals. 


Affected by Decline in Population 


The drastic decline in farm population has had a detrimental 
effect on the farm periodical industry. Farm population dropped 
slightly more than 55 percent between 1950 and 1970, from 
23.0 million to 10.3 million. Although the number of farms 
declined nearly 41 percent during this 20-year period, the farm 
acreage dropped only 6.1 percent, probably due to the 
consolidation of some farms. During the 20-year period, circula- 
tion of farm journals declined about 49 percent, from 17.9 
million in 1950 to 9.1 million in 1970. 


Value of Receipts Rising 


Despite the demise of several publications and the sharp 
decline in subscriptions, the value of receipts followed a rising 


trend. (table 2). In 1970, the latest year for which the Bureau of 
Census data are available, receipts reached a total of $66.4 
million. This represented an increase of 17.7 percent during the 
16-year period 1954-70, or an average annual increase of about 
1.1 percent. 

Subscriptions and sales of farm periodicals accounted for 
$22.8 million in 1970, an increase of 165.1 percent since 1954. 
Receipts from advertising provided the balance of $43.6 million, 
a decrease of 8.8 percent during the same 16-year period. 


Product Specialization 


Table 3 presents selected statistics for establishments whose 
primary product is farm periodicals and whose primary source of 
revenue is from circulation or advertising. These data include all 
products produced by these establishments but exclude farm 
periodicals produced in other establishments with a different 
primary product. Statistics for establishments with less than 75 
percent specialization are included in the total lines but are not 
shown as a separate class. As the table indicates, those establish- 
ments which rely on revenue from advertising are more highly 
specialized in their primary product than those relying on 
revenue from subscription and sales. 


Geographic Distribution 


The farm journal publishing industry is highly concentrated 
in the northeast and north central regions of the United States 
(table 4). Together, these two regions accounted for $46.6 








million in 1967 or 81.8 percent of the total industry receipts. 
Illinois was the leading state, accounting for 11.6 percent of the 
total, followed by New York with 8.6 percent. The periodicals 
industry relies on advertising for a substantial portion of receipts. 
In 1967 the portion of revenue attributed to advertising was as 
follows: Total United States, 80.2%; Northeast region, 81.3%; 
North Central region, 81.6%; South region, 76.6%; and West 
region, 71.4%. 


Three Farm Periodicals Among Top 100 


The stability and continuing importance of farm magazines 
to farmers as a major source of information is evidenced by the 
fact that three farm publications were included in the list of 100 
leading magazines in 1970 as reported by the Audit Bureau of 
Circulation. These three, which ranked seventeenth, forty- 
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seventh and fifty-second, have been in circulation for 70 years or 
more, having been established in 1877, 1886, and 1902, 
respectively. 


Outlook 


As population increases, the demand for food and other 
farm products should rise proportionately. Advanced technology 
and improved production methods will be required by the dimin- 
ishing number of farmers to produce the additional supply of 
such products needed to meet the world’s growing demand for 
food. The reliance of farmers on publications for pertinent 
developments in improved farming practices and related affairs, 
may offer a wider market for farm periodicals and result in in- 
creased circulation in the future. 


Table 2.—Farm Periodicals—Value of Receipts From Subscriptions and Sales, and Advertising 


{In million dollars] 





















































SIC 
product Subscription and sales 1969! 1968 1967 1966 | 1965 1964 1963 1958 | 1954 
code 
27211 Receipts from subscriptions and sales ................ 16.6 14.7 11.3 11.4 10.1 10.9 8.5 11.3 8.6 
IE <5. os Bek be oA ae ew Oe n.a n.a. 9.2 n.a. n.a. n.a. 6.6 8.2 7.0 
EE Pe ee ee ee ee ee na n.a. 2.1 n.a. n.a. n.a. 1.8 ee 1.6 
27212 PA og ke kdae kine bee ee 58.7 55.0 45.7 | (77.6) | (77.5) | 47.4 45.6 55.4 478 
SI Sra oak Gent oes ta ah ge es tg Splash eee n.a. n.a. 31.9 n.a. n.a. n.a. 36.5 39.5 39.4 
ERE Ee ek ae ee a meee eR Te Ee n.a. n.a. 13.8 n.a. n.a. n.a. 9.0 15.9 8.4 
n.a.—Not available. | '1970 data were not available when the tabulation was prepared. 
The figures in parentheses are not consistent with other Census series. Thus at this individual product class level these estimates may be of limited 
reliability. 
Source: U.S. Department of Commerce, Bureau of the Census. 
Table 3.—General Statistics for Farm Periodicals Establishments, by Primary Product Class Specialization, 1967 
All employees Production workers 
Value Capital 
added by| Cost of | Value ofjexpendi- 
SIC Establish- | Number Payee Number | Man-hours hae manufac-| materials | receipts} tures, 
(million pi (million ee pa 
code ments | (1,000) (1,000) | (millions) ture (million | (million| new 
dollars) dollars) se wot 
(million | dollars) | dollars) | (million 
dollars) dollars) 
27211) Farm periodicals—Subscriptions 
and sales: 
Primary product class of 
III, x kao xvervenain ameter 6 (D) (D) (D) (D) (D) (D) (D) (D) (D) 
Establishments with 75% or more 
I rod i er aleis apie 4 (Z) 0.2 (Z) (Z) (2) 0.3 0.2 0.5 (D) 
27212) Farm periodicals—Advertising: 
Primary product class of 
EC c-cedeenaeee ated 48 2.1 14.4 0.5 1.0 3.0 36.1 16.9 52.9 0.5 
Establishments with 75% or more 
So ee re eee 36 1.4 9.0 0.2 0.5 7 1.4 23.9 14.1 37.9 0.3 



































(D) Withheld to avoid disclosure of figures for individual companies. 
(Z) Under 50 thousand (or under 50 employees). 


Source: U.S. Department of Commerce, Bureau of the Census. 











n 


5) 


).5 


9.3 


APRIL 1972 





























Table 4.—Farm Periodicals—Value of Receipts by Geographic Area 
[In million dollars] 
SIC 27211—Subscriptions and sales SIC 27212—Advertising 
1967 1963 1958 1967 1963 | 1958 
INS for grc iis a we oleama sk oe wh eae 11.3 8.5 11.2 45.7 45.6 55.4 
Northeast Region ...........2..00eeee0: 3.3 3.4 n.a. 14.3 11.7 * 
Middle Atlantic Division ................ BB (D) n.a. EE (D) 16.3 
IN isa: 1 urns Fd ave were anne ace 1.0 (D) na. 3.9 (D) 6.1 
IR oh cing one uecereth a amaals BB (") n.a. cc (") 
Pe eee 5.3 3.5 n.a. 23.5 27.3 27.1 
East North Central Division.............. 2.4 1.4 n.a. 13.4 9.2 10.4 
SE Son vaccearcbeiestannnesdaa “+ “+ -- BB 3.3 (") 
RI oo Ph So in ee 6.6 (") 4.9 
ER nee eee fe On A me aey BB (") 2.7 
West North Central Division ............. 2.9 2.1 n.a. 10.2 18.1 16.7 
SEE 3 el pea ila cuaaeas eee beeks AA (D) 4.0 (") 5.9 
Ee ae ee Ene ee ee ee AA (D) 
A A a a AA (") 3.1 
|, eer ae ere ree 3.1 2.2 2.4 
I Fo a De la tale fs i ta 1.2 
I co inreamauddudewes 1.5 (D) n.a. 49 4.2 (") 
South Atlantic Division ................. 1.3 (D) (") 
East South Central Division ............. 2.4 (D) 7.3 
Wo wince ncwe gba hw eke aes AA (D) 
West South Central Division ............. 12 (D) 
a i li ge ee 1.2 (D) n.a 3.0 2.3 (") 
PEI cicceccccseetescaseese meee  $waews Bh  rreiptars BB (D) 1.9 
MINES oo ois corsic ek ox a siaarecicea.s ee 1.0 (Z) 
EY wc ck ead du ae neniewde wea ts 1.1 





Less than $1 million. 
n.a.— Not available. 


(D) — Withheld to avoid disclosing figures for individual companies (used only in 1963). 


(Z) — Less than $1 million reported. 


Note: Product class receipts of $1 million or more were reported but exact figures are withheld to avoid disclosing figures for individual companies. 


1 Receipts of one million or more were reported but exact figures were withheld to avoid disclosure of individual companies. 


Source: U.S. Department of Commerce, Bureau of the Census. 


However for such states the values are shown in the following ranges: AA—Less than $2.0 million; BB—$2.0 million to $5.0 million; CC—$5.0 million to 
$10.0 million; EE—$10.0 to $20.0 million. 








With the release of general statistical data in the 1970 
Annual Survey of Manufactures (ASM), the full impact of the 
economic slowdown on the printing and publishing industries for 
that year can be examined. The data in the Bureau of Census 
report are coupled with the revised data for 1969, and for the 15 
industry sectors of the Printing, Publishing and Allied Industries 
(SIC 27) there are both some gains and some losses (see table 5). 


Industry Totals 


For the industry group as a whole, the total value of ship- 
ments of all printing and publishing activities in 1970 came to 
$25.7 billion, a modest gain of just under 2% from the 1969 total 
of $25.3 billion. The adjusted value added by manufacture, a 
more meaningful measure of industrial output, totaled $17.3 
billion for the industries in 1970, a gain of almost 3%. However, 
it must be borne in mind that these dollar measures were subject 
to inflationary pressures and contain an element of change not 
attributable to real growth. 

Total graphic arts employment recorded a net decline of 
just less than 1%, a drop of 9,600 persons in 1970. The produc- 
tion worker complement of the industries was hard hit, dropping 
to 654,700 workers. This represented a loss of almost 12,000 
people or 2% below the production worker count of 1969. The 
1970 decline in employment is the first drop experienced in the 
industry since 1963 when total employment dropped almost 
9,000 below 1962 figures and the production worker count went 
down by 6,000. 

Total 1970 payroll of $8.7 billion was up 1%, an all-time 
high. This was an increase of over $300 million from the 1969 
figure of $8.3 billion. Production worker wages reached $4.9 
billion or 4.5% higher than in 1969, an increase of just over $200 
million. 

The jump in payroll for the industry appears, on the sur- 
face, somewhat paradoxical in light of the significant drop in 
employment in 1970. However, the dollar increase in payroll can 
be attributed to several factors. Among them are the element of 
inflation, the increase registered in total manhours worked during 
1970, and the increased payroll also included wage increases 
granted during the year. 


Employment Declines in Two-Thirds of 
Industry Segments 


Among the 15 industries in SIC 27, 10 recorded a drop in 
total employment, and 9 of these same ten industries had a drop 
in production workers. Newspaper publishing (SIC 2711) lost the 
greatest number of employees in the 1969-70 term, dropping just 
under 10,000 in total employment and 12,800 production 
workers. Periodical publishing (SIC 2721) total employment 
dropped to 76,900, 8,000 people less than the 1969 count. This 
industry also lost 2,000 production workers in 1970. From a 
percentage standpoint, the photoengraving industry (SIC 2793), 
with a total employment of just under 14,000 in 1969, lost 
2,500 employees in 1970 representing an 18% decline. The book- 
binding industry (SIC 2789) also lost a substantial share of total 


PRINTING AND PUBLISHING 


GRAPHIC ARTS INDUSTRY MOVEMENT MIXED IN 1970 


By Charles R. Cook 


employment in 1970. Industry employment declined by almost 
11%, a drop of 3,400 people to a 1970 total of 28,100. 

The most significant changes in all of the 15 industries of 
the printing and publishing group in 1970 were the gains 
recorded in commercial lithography (SIC 2752). In 1970 total 
employment jumped to almost 173,000, an increase of 7.8% or 
12,500 more persons than in 1969. Production workers in lithog- 
raphy totaled 132,600 in 1970, 9,000 above the 1969 figure or 
an increase of 7%. All of the other general statistical measures 
were up in 1970. Total payrolls were up 11%, workers’ wages 
9%, the value of shipments—at $4.2 billion—was up 7% and value 
added by manufacture went up by 6.5% in 1970. 

Among others of the group that were gainers in 1970 was 
the book printing industry (SIC 2732). Total employment, 
production workers and value of shipments all jumped by 6% 
over 1969. Total payroll for book printing went up almost 9% 
and workers’ wages were 5% higher than in 1969. Commercial 
printing, except lithography (SIC 2751) also recorded what can 
be considered a significant upward movement in 1970. This 
industry, which includes those establishments primarily engaged 
in letterpress, gravure, screen and/or flexographic commercial 
work, added 4,600 employees in 1970, a rise of 2.7% above 
1969. There were 1,300 more production workers than the 
previous year, and total shipments at $3.7 billion were 4% higher 
than in 1969. Total wages were up by 5% and production 
workers’ wages increased 4%. In 1970 the manifold business 
forms industry (SIC 2761) added 1,200 persons to the total 
employment count, of which 500 were production workers. 
Total payroll in the forms industry increased 6.6% and workers’ 
wages were almost 10% above the 1969 levels. The total value of 
shipments of manifold business forms plants in 1970, climbing 
still higher from the $1 billion rank achieved in 1968, exceeded 
$1.2 billion, 7% above the 1969 total. 

Typesetting for the trade (SIC 2791) also registered signifi- 
cant gains in this most recent year reported. The industry added 
2,200 employees, an 8% jump from the 1969 total. The produc- 
tion worker total was 1,100 persons, or 5% higher than 1969. 
While total payroll and workers’ wages were up 15% and 11% 
respectively in 1970, the total value of shipments of the industry 
and the adjusted value added by manufacture both increased by 
11%. 

The three industries that experienced the greatest change in 
the 1969-70 period were all declines. Value of shipments of the 
engraving and plate printing industry (SIC 2753) dropped 24% 
while shipments in the photoengraving industry (SIC 2793) and 
the electroty ping/stereoty ping industry (SIC 2794) both dropped 
20%. Total employment for the three industries also declined in 
1970. The photoengraving industry experienced the largest de- 
cline (18%), while engraving employment went down by just 
under 9% and electro-stereotyping dropped 3%. 


A certain share of the decline in any industry can be 
attributed to the decline in product demand and the subsequent 
fall off of sales of establishments classified in these industries. 
However, a portion of the change in these industries may be the 
result of shifts in the product mix. Existing plants, previously 
classified in one of the three groups in 1969, may have changed 
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their product mix to other activities demanded by the trade to 
the extent that the plant, previously classified as an engraver, a 
photoengraver or electrotyper/stereotyper, is now classified in 
another segment of SIC 27. 


General Statistics One of a Series 


The full statistical report from which these data were taken, 
General Statistics for Industry Groups and _ Industries, 
M70(AS)-1, is the first of a series of reports to be released in the 
1970 Annual Survey of Manufactures program, The report, Value 
of Shipments by Classes of Products, M70(AS)-2, is expected to 
be available soon. 


9 


The 1970 Annual Survey of Manufactures is the 1 8th survey 
of this type conducted by the Bureau of the Census. It provides, 
for intercensal years, key measures of U.S. manufacturing 
activity. Other reports in the series included data on geographic 
divisions and states, standard metropolitan statistical areas, 
capital expenditures for plant and equipment, value of manufac- 
turers’ inventories, and fuels and electrical energy data for 
selected industries. 

The Annual Survey of Manufactures reports are for sale by 
the Bureau of Census, Washington, D.C. 20233, or any of the 
Department of Commerce business service offices. 


Table 5.—General Statistics, Printing and Publishing: 1970 and 1969 











1970 
All employees Production workers Value Value of| Capital End-of- 
Cost of |. a 
added by : industry} expendi- | year 
materials |. al 
Payroll Wages jmanufacture shipments tures, new'| inven- 
Code Industry group and industry Number Number|Man-hours tories 
(million (million (million (million | (million (million |(million 
(1,000) |dollars) | (1,000) | (millions) |dollars) dollars) dollars) | dollars) dollars) |dollars) 





27 Printing and publishing 


2711 | Newspapers 
2721 | Periodicals 


273 Books 


2732 | Book printing 


2741 | Miscellaneous publishing ............. 33.6} 251.7 16.1 


275 Commercial printing 
2751 | Commercial printing, except 
lithographic 


ate onieseas @ etoile 1,081.1| 8,719.8) 654.7 


Se ee eee ee 350.6] 2,771.0} 168.7 
oer ee ere eer 76.9| 691.3) 13.7 


Galea vias al ars tok a ate ee 102.7} 845.0; 52.2 
21s | Gaok pubblighing. .. occ cece csncecce 55.7| 479.3 14.8 


Se ee ey 47.0} 365.7} 37.4 


tae ee es cae ic le pi 357.7| 2,951.6] 281.8 


Sic th ih haa eo we 9.6) ha 176.8) 1,382.2) 142.7 


1,264.4) 4,915.5 17,265.3 | 8,556.6) 25,741.0 877.2 |2,214.8 


309.9} 1,379.6 5,213.6 | 1,773.6| 6,990.9 280.3 | 185.5 


27.6} 102.2 1,930.6 | 1,210.6) 3,157.9 (67.7)| 198.8 
103.1 372.5 2,321.5] 1,138.8) 3,376.6 81.3 | 700.5 
29.7 105.5 1,703.9 815.4) 2,437.3 46.7 | 593.8 
73.4, 267.0 617.6 323.4 939.3 34.6 | 106.7 
27.8) 109.2 518.4 208.0 724.9 18.3 52.9 


561.5) 2,108.3 4,929.2 | 3,129.0) 8,046.2 323.7 | 632.5 


290.6} 1,030.1 2,253.1 | 1,465.7) 3,726.8 152.1 | 309.5 








2752 | Commercial printing, lithographic ....... 172.7| 1,504.2} 132.6 258.2! 1,031.2 2,546.1 1,628.6) 4,155.1 167.4 | 310.5 
2753 | Engraving and plate printing........... 8.2 65.2 6.5 12.7 47.0 130.0 34.7 164.3 (4.2) 12.5 
2761 | Manifold business forms ............. 38.3} 306.6) 28.6 58.6 208.9 709.7 528.9} 1,233.2 53.3 | 125.7 
2771 | Greeting card publishing ............. 24.7| 159.7 14.3 26.1 78.9 449.5 214.4 659.6 11.7 | 193.0 
278 Blankbooks and bookbinding......... 52.6) 324.8) 45.3 87.7 246.4 566.7 242.3 814.8 (26.9) 90.6 
2782 | Blankbooks and looseleaf binders ....... 24.5} 155.1 20.2 41.0 111.3 292.5 157.2 461.5 (15.0) 67.5 
2789 | Bookbinding and related work ......... 28.1; 169.7} 25.1 46.7 135.1 274.2 75.1 353.3 (11.9) 23.1 
279 Printing trade services ............. 44.0} 418.1 34.0 62.1 309.5 626.1 111.0 736.9 (14.0) 35.3 
I ss 5% win ece do cereds wen oman 29.5} 275.8) 23.8 42.5 212.5 403.5 58.6 462.9 (9.4) 25.1 
ee 11.3] 118.2 8.0 15.5 81.0 180.5 39.7 219.1 (3.9) 8.4 
2794 | Electrotyping and stereotyping......... a 24.1 re 4.1 16.0 42.1 12.7 54.9 (0.7) 1.8 
1969 





27 Printing and publishing 


pe ee 360.5) 2,614.2} 181.5 
ig aroha bea cgcmsaata ahaa 85.1} 727.7) 16.0 


2721 | Periodicals 


273 Books 
2731 | Book publishing 
2732 | Book printing 


2741 | Miscellaneous publishing 





275 Commercial printing 











Sey ee ee 1,090.7) 8,337.7| 666.5 


Nt eee ee eee eee 100.6} 793.1} 49.5 
Soh coca i ence GEN echo mt 56.4; 457.0; 14.2 
Sr ee ee eee 44.2) 336.1) 35.3 


Se ere eee 36.3} 248.9) 18.0 


er ee re ee 342.5] 2,756.8} 273.9 


1,261.6] 4,701.8 16,793.4 | 8,540.9 25,332.7| 853.3 |2,203.4 




















321.7) 1,316.5 5,028.6 | 1,790.9) 6,822.8 263.3 | 200.3 
29.1 105.6 2,118.0 | 1,360.3) 3,468.4 73.6 | 222.0 
99.0} 343.9 2,160.3 | 1,127.9) 3,301.1 88.0 | 696.1 
26.5 89.9 1,563.1 824.8} 2,417.2 40.9 | 590.9 
72.5| 254.0 597.2 303.1 883.9 47.1 | 105.2 
30.4); 102.0 495.4 232.2 726.9 13.0 52.0 

535.5) 1,992.9 4,677.9 | 2,978.0} 7,659.0 304.7 | 593.1 
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Table 5.—General Statistics, Printing and Publishing: 1970 and 1969 (Continued) 














1969 

All employees Production workers Value Cost of Value of | Capital | End-of- 

added by 5 industry | expendi- Year 

materials |. . : 

Payroll Wages |manufacture shipments tures, new ‘| inven- 

Code Industry group and industry Number Number |Man-hours tories 
(million (million (million |(million | (million | (million |(million 
(1,000) | dollars) | (1,000) | (millions) | dollars) dollars) | dollars) | dollars) dollars) | dollars) 

a — —_——— 
2751 | Commercial printing, except 

I a ne halite aie ren arty 172.2] 1,313.9} 141.4 271.5 988.4 2,132.7 | 1,417.5] 3,573.1 157.6 | 304.1 

2752 | Commercial printing, lithographic ....... 160.2] 1,361.6} 123.6 245.7 945.6 2,391.4 1,496.4} 3,869.3 142.3 | 275.8 
2753 | Engraving and plate printing........... 10.1 81.3 8.9 18.3 58.9 153.8 64.1 216.6 (4.8) 13.2 
2761 | Manifold business forms ............. 37.1| 287.7| 28.1 57.7 190.5 667.1 487.9} 1,152.2 48.6 | 120.7 
2771 | Greeting card publishing ............. 28.1} 160.2}; 15.4 28.4 75.9 430.2 196.0 629.9 24.1 | 188.3 
278 Blankbooks and bookbinding. ........ 56.1; 327.2} 49.2 91.2 254.4 576.9 244.1 811.8 21.4 95.9 
2782 | Blankbooks and looseleaf binders ....... 24.6| 148.3) 20.6 41.1 109.6 286.9 169.9 450.4 11.7 67.7 
2789 | Bookbinding and related work ......... 31.5| 178.9) 28.6 50.1 144.8 290.0 74.2 361.4 (9.7)| 28.2 
279 Printing trade services ............. 44.4) 421.9) 34.9 68.6 320.1 639.0 123.6 760.6 (16.6) 35.0 
ere a 27.3) 240.3) 22.7 45.1 191.8 363.1 56.6 417.2 (11.6) 23.7 
BP + PRONOUNS. 4. gk cece esi cecscnus 13.8} 150.4 9.8 18.6 105.0 222.3 51.9 274.6 (3.8) 9.1 
2794 | Electrotyping and stereotyping......... 3.3 31.2 2.4 4.9 23.3 53.6 15.1 68.8 (1.2) 22 






































' Figures in parentheses either have associated standard errors exceeding 15 percent or are not consistent with other Census series and related data. 


Source: U.S. Department of Commerce, Bureau of the Census: AVNUAL SURVEY OF MANUFACTURES; 1970, M70(AS)-1. 


U.S. PRINTING MACHINERY EXPORTS REFLECT GLOBAL 
GROWTH IN PRINTING AND PUBLISHING 


By Adair Mitchell 


The growth of the printing industry in the United States 
continues to keep pace with the rise in GNP and decline in 
illiteracy. Orders continue to be placed with U.S. firms for new 
and more sophisticated machinery; however, many firms have 
turned to foreign suppliers for equipment. This is in part due to 
lower prices and earlier delivery dates quoted by the overseas 
suppliers, but in some cases is caused by the demand for special 
equipment not made in the United States. Thus imports have 
supplemented the supply, for all size plants, to satisfy an expand- 
ing U.S. printing machinery market. 

The U.S. machinery industry has developed into a highly 
progressive and diversified industry. With the rapid expansion of 
photo typesetting, automatic film and plate development, web 
and sheet fed offset, radical changes have occurred in the equip- 
ment produced by this industry. The present machinery is 
generally sophisticated in design, highly automated, and 
emphasizes quality of production, maximum speed, and minimal 
maintenance and set-up time. Considerable amounts of both time 
and money continue to be spent on research and development of 
new and more efficient machinery. 


The growing foreign demand for printing machinery has 


encouraged many U.S. producers to seek export outlets, partic- 
ularly for equipment unique to the United States. 

While the U.S. share of the world export market for printing 
machinery has declined, the value of total machinery exports 
have followed a rising trend for the past five years. The total 
value amounted to $136.1 million in 1971, compared with only 
$98.3 million in 1967, an increase of 38.4 percent during that 
period. Table 6 shows the value of U.S. exports of printing 
machinery by commodity class for the years 1967 through 1971. 


Trade Center Exhibits Have Aided in Sale. 


Visual aids, exhibits and technical demonstrations of print- 
ing machinery at U.S. Department of Commerce trade centers in 
Mexico, Japan, and Europe between October 1969 and May 
1970, have increased sales for the participating suppliers. 

While Canada has continued to be the leading market for 
U.S. printing machinery, Mexico became the second largest 
market in 1971, with a marked increase in machinery purchases. 
The value of printing machinery exports to Mexico increased 49 
percent in 1971 over the previous year, reaching a total of $11.0 
million. This represented an increase of 38.3 percent since 1967. 
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Shipments to Europe have been rising steadily during the 
past five years. Following the trade exhibits in 1969 and 1970, 
exports to the 11 principal countries reflected substantial in- 
creases, amounting to a combined total of $45.7 million in 1970 
and $45.3 million in 1971, compared with a combined total of 
only $33.2 million in 1967. The three leading European 
countries, as shown in table 7, were United Kingdom, West 
Germany, and France. 


of printing machinery to Brazil amounted to $7.8 million in 
1971, compared with only $3.5 million in 1967, table 8. Argen- 
tina was the second largest South American buyer and received 
machinery valued at $3.4 million in 1971, compared with $1.9 in 
1967. 

Typical of South America is Colombia, with the third larg- 
est imports, valued at $3.1 in 1971 compared with $1.1 million 
































‘ in 1967. There is a large number of printing and publishing estab- 
) lishments in Columbia. About 25 commercial periodicals cover 
- Rapid Expansion in Exports to South subjects from current events to six special interest groups. The 
largest newspapers run between 20 and 25 pages in size and all 
America depend heavily on advertising revenues. Four wire services are 
3 ; = , available and journalistic standards are high. Government plans 
> As in the United States, the printing industry in the for the educational system include universal primary education 
developing countries has progressed with the rise in GNP and by 1980, doubling of secondary enrollment, and accelerated 
7 efforts to stamp out illiteracy. teacher training. 
3 The total value of printing machinery exports to South Since printing equipment has an average life span of at least 
9 America rose 68.0 percent between 1967 and 1971, from $10.9 five to ten years, the export value of the machinery represents a 
7 million to $18.3 million. Brazil, the largest recipient, has been tremendous capital investment in the printing and publishing 
2 waging a campaign against illiteracy and has a thriving publishing industry. This investment, which wili expand the printing facili- 
industry. A report in 1966 indicated that Brazil had 242 news- _ ties, should further the growth of literacy and serve as a stimulus 
: papers with a 905 million circulation. The value of U.S. exports to the general economic development of the individual countries. 
7 Table 6.—Value of U.S. Exports of Printing Machinery by Export Commodity Class 
= [Value in thousands of dollars] 
Schedule Commodity 1971 1970 1969 19€3 1967 
I 5 iets Sar aovde ses Wetas  eucse Sesonah Derogatis Gota Se 136,090 137,966 124,144 109,352 98,366 
7182100 Bookbinding machinery and parts ..............--+--- 12,551 12,830 11,656 10,593 9,097 
7182210 NO ad ara lh a oe iain cal ed 13,047 12,845 8 135 6,802 9,271 
7182220 Electrotyping, stereotyping and photoengraving machinery .. . . 4,978 7,087 7,094 4,011 5,141 
7182230 Printing block plates, etc., engraved, etched and impressed .... 2,551 3,511 2,509 2,165 2,491 
7182240 Printing blocks, plates, etc., planed, grained, prepared for 
II | SAS ne ho wo erin cdiele eueaes 5,489 6,107 4,690 6,361 4,667 
7182250 Parts and accessories, n.e.c., for typesetting, electrotyping .... 18,100 26,914 22,081 18,301 17,997 
7182910 eI ae ole aa wiles 5,875 5,703 69,782 5,565 5,457 
7182920 I cetacean ahi GR SiS el awe 34,947 33,927 24,405 26,235 19,631 
7182930 I on iw oh gn bene ure cere SLO 1,555 1,382 3,158 1,648 971 
7182940 I is id wh eter eo ene, imeem epee am aie 7,014 Lise 5,848 5,913 4,625 
tice 7182950 PUI NN x. wig. sii bi cya wwe are leas Bie Oe 9,720 8,977 6,726 5,949 5,641 
7182960 Parts and accessories, n.e.c. for printing machines and printing 
—_ OS ere ne he as an re reer fa ae Ree 20,264 17,226 = 20,834 15,709 13,377 
os n.e.c.—Not elsewhere classified. 
otal Source: U.S. Department of Commerce, Bureau of the Census. 
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Table 7.—Value of Shipments of Printing Machinery for Selected Countries of Destination, 1967-71 


[Value in thousand dollars] 












































Major countries of destination! 1971 1970 1969 1968 1967 
NE chic A ie. ao gta ap oO A ad we 32,116 35,416 33,657 27,171 25,712 
NR rics Sd ath ssn grads as tn colic cotins ah wna ae i an vk ae ae a 11,046 7,409 6,965 9,301 7,987 
ANI a a Sec ede hot ade RAT a a wat 10,026 10,340 8,335 6,856 6,691 
NI. areas a wtavbin cb Wie he A ce ae 8,550 9,214 6,709 5,214 5,553 
RN aa she Sasol a seas oi hk Sid so thc Ec a CT 6,200 6,818 6,046 5,357 5,326 
OS eee ee Pe eee ee ee ee ee 5,956 5,794 4,154 4,892 3,332 
NS gr ect ash cha, hone al igs ahaa a an a ear we waa a 4,514 5,452 8,619 3,815 3,705 
ee Te ee ay ee ae 4,329 3,652 3,799 3,607 2,379 
| a EPR ROO Sere ger eee Eg eee ag cr Br Re ee or Oe 4,157 2,371 3,910 2,099 2,276 
Se a ear ae 3,262 4,758 3,448 3,314 3,611 
ee a NOONE og cad ba ie ac ed eR Aw Bees 2,693 2,474 1,510 1,321 1,637 
NRE ir 28 geek SEER EAR SS SO ar be ee Bea" eee SEE oe Foes 2,313 2,337 1,306 1,466 1,170 
a chs Sha ate eee a ddd ea aoa eo oeaiela Wl etae aa alee 2,009 111 n.a. n.a. 26 
ree ee Tere er Er Cer Tre eee 1,924 2,248 2,454 2,125 2,179 
IIE, icc: Sica & shina emd aed wea we wa 1,853 1,383 927 762 1,013 
I is, vgs ek ghana al gaat a lee al entre aca we: ana a ae 1,712 2,294 960 1,411 959 
I ae ras rac ahah ah aca gvelasfia ves a Si Cea sioad a Te eGaTTMS Hs cde aan a 1,677 523 348 443 2,230 
MN pel aie ata oat cg aban la hae Nan ara aia ae dere 1,270 183 213 324 284 
SS Gace ag asa oats we we eR Oe 1,128 1,175 1,391 738 864 
Re ee ee 29,355 34,014 29,393 29,136 21,432 

WD en. . dd each Ak ha Wie ake bab we a a ee oe ee 136,090 137,966 124,144 109,352 98,366 

' Includes countries which received machinery valued at $1 million or more in 1971. 

n.a.—Not available. 

Source: U.S. Department of Commerce, Bureau of the Census. 

Table 8.—U.S. Exports of Printing Machinery to South America, 1967-71 
[Value in thousand dollars] 
Country of destination 1971 1970 1969 1968 1967 

SS 55. 5. > She, We ne aca oe eee ee a 3,438 2,023 4,333 1,491 1,895 
IN elias. bah ie dads sm aaa aa aT aa ee bre BAe 43 85 242 67 76 
RN) vase 'o a hrc ie ws anaha an la ea el ka @ ter ow aw SI wa 7,843 8,120 7,095 5,424 3,461 
airgap hc ae ea ae I ce ae Sl ar ae ea 663 1,843 891 2,865 644 
ND pot ache, ae ha shane Se ietle faa ice yp tow ae asi aa ae 3,146 1,539 1,585 1,387 1,047 
EE Eee CE PE oe ee re ee ee ee 390 294 365 266 926 
RN se Soe rao ee eae eae a Coa a aa re 16 ae 060OClCtwéewee Bo »6aedeeues 69 
Nn re gents Se a nae ii ohn ten ee eR ee aes 41  * eer 22 233 
ESE eee aa, See See ee eee ee Cre A 435 434 477 1,609 773 
a a, ae a ahs bw es ce cca ce de we oe tiene eueiewe. Bl ceeGueeen) . seacne 
a ar eae ae a oe a as ae fe ae 96 Serr 33 396 
I ca ot oh cane ok chiang es ar aad wl ar AR OSS ee 2,612 3,064 1,375 3,242 1,387 

NOIRE a> cick sind ib sah Tes ness i a nv in cake Acad wk aA ak sta cde a 18,322 17,586 16,363 16,404 10,907 


























Source: U.S. Department of Commerce, Bureau of the Census. 
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COMPETITIVE ASPECTS OF U.S. FOREIGN TRADE IN 
PRINTED PRODUCTS 


By William S. Lofquist 


The United States printing and publishing industry is the 
world’s largest, with annual sales approaching $28 billion. The 
industry’s focus is primarily domestic: total U.S. exports and 
imports of printed products reached $% billion in 1971, account- 
ing for less than 2% of total printing and publishing activity. 
Such a low aggregate value, however, tends to understate the 
importance of foreign trade on selected segments of the graphic 
arts. U.S. book and magazine publishers, for example, have ag- 
gressively cultivated international markets to the extent that 
book exports alone represent about 6% of total U.S. publishers’ 
sales. This percentage does not reflect individual U.S. book ship- 
ments valued under $250 nor does it consider the, rights, royal- 
ties, and translation payments that accrue to U.S. publishers 
through international interest in their works. On the import side, 
U.S. producers of blankbooks and looseleaf binders have seen the 
steady importation of these products reach $17 million or be- 
tween 3 to 5% of current U.S. consumption. These examples are 
evidence of the growing importance of international trade in the 
graphic arts sector of the economy. 

The United States has generally run a trade advantage in its 
foreign trade in printed products. For many years, U.S. exports 
have exceeded U.S. imports. However, the ratio of exports to 
imports has declined from just under 3:1 in 1966 to less than 2:1 
in 1971. In the period 1966-71, U.S. imports rose at the annual 
average rate of 13.1% while U.S. exports increased at the annual 
rate of 4.8% over this time span. Table 9 shows the dollar value 
of U.S. exports and imports of selected printed products for the 
two years 1966 and 1971, and indicates both the principal for- 
eign markets and the foreign suppliers of graphic arts products 
for 1971. 

Analysis of the U.S. foreign trade data supplied in table 9 
reveals the noncompetitive nature of most printed products 
entering and leaving the United States. Fully three-quarters of all 
U.S. printed product imports enter the U.S. not on the basis of 
foreign cost advantages but rather because of their unique con- 
tent, design or other specialized qualities which bear little rela- 
tionship to pricing factors. Canadian newspapers, books from the 
United Kingdom, Spanish-language magazines, sheet music from 
Italy, West German maps and Swiss calendars are desired for their 
intrinsic values. Just as these imported products are essentially 
noncompetitive with those of U.S. manufacture, the same holds 
true—to a lesser degree—with some foreign produced greeting 
cards, postcards, playing cards, catalogs and directories. This 
further reduces the ratio of foreign manufactured printed prod- 
ucts that compete directly with printed products of U.S. manu- 
facture. In classifications where fairly direct competition exists 
between goods of U.S. and foreign manufacture, the growth rates 
of various imported printed products varies widely. Imports of 
albums, blankbooks and looseleaf binders have increased substan- 
tially, while label imports have experienced slow growth and im- 
ports of printing plates have declined in the period 1966-71. 

The United States levies tariffs on many printed products. 
The rate structure generally follows the competitive nature of the 
products. As a representative sample, albums, blankbooks and 


looseleaf binders imported in 1971 faced duties ranging from 5% 
to 12%, imported globes were dutiable at 10%, and labels were 
charged a tariff of from 10¢ to 39¢ per pound. Some printed 
matter imports enter the U.S. free of duty: books, magazines, 
newspapers, music, and maps and charts. These items are all vir- 
tually noncompetitive with their U.S. equivalents. Such products 
are accorded duty-free importation because they are of an educa- 
tional, scientific or cultural nature and enter the United States 
under the purview of UNESCO’s Florence Agreement. This 
Agreement, signed by the United States in 1967, has as its pur- 
pose the reduction of tariff and other trade obstacles to the 
international circulation of educational, scientific or cultural 
materials. Its provisions do not apply to imported printed prod- 
ucts that compete more or less directly with U.S. printed prod- 
ucts: globes, decals, postcards, greeting cards, labels, calendars, 
playing cards, advertising matter, and other commercially pro- 
duced printed products. All of these items are charged duties 
when entering the United States, thus tending to lessen their 
competitive impact vis-a-vis U.S. printed products. 

While every developed country has its own graphic arts 
industry, there are significant differences among these countries 
regarding industry cost factors. Purchase prices of identical 
graphic arts supplies such as paper, chemicals, film and printing 
machinery, may vary from country to country for reasons of 
tariffs, value added taxes, and transportation and distribution 
costs. 

Tables 10 through 14 consider an additional cost factor: the 
cost of labor in some of the major developed countries. 

The data in table 10 shows the estimated hourly compensa- 
tion of wage workers in 14 countries. In deriving total hourly 
compensation, the U.S. Department of Labor added to the pub- 
lished average hourly earnings figures an estimate as to the addi- 
tional compensation received by the wage workers through sup- 
plementary benefits. These benefits had the effect of increasing a 
wage workers published hourly earnings anywhere from 14% 
(Japan) to 77% (Italy). 

Wages of U.S. workers continue to be the highest of any 
major country. Hourly compensation of U.S. printing and pub- 
lishing wage workers averaged $4.82 in 1970. Lowest hourly 
compensation was recorded by Japan’s workers who had total 
compensation averaging $1.20 per hour. 

Although the U.S. worker still leads the world in compensa- 
tion received, there is evidence that other countries have some- 
what narrowed the gap between U.S. earnings and wages received 
by workers elsewhere. In the period 1965-70 earnings of U.S. 
printing and publishing workers increased in the range of 35 to 
42%. Virtually every other developed country had larger percent- 
age increases over this same time frame. Canadian wages went up 
44%, Italian wages 63%, Japanese wages 91%, and Swiss printing 
and publishing wages jumped 105%. Although starting at a lower 
wage base than the wage levels of U.S. workers, some countries 
experienced not only a higher percentage gain in hourly earnings 
in the period 1965-70 but also showed a higher dollar value than 
that achieved by U.S. workers. For example, Swedish printing 
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by workers elsewhere. In the period 1965-70 earnings of U.S. 
printing and publishing workers increased in the range of 35 to 
42%. Virtually every other developed country had larger percent- 
age increases over this same time frame. Canadian wages went up 
44%, Italian wages 63%, Japanese wages 91%, and Swiss printing 
and publishing wages jumped 105%. Although starting at a lower 
wage base than the wage levels of U.S. workers, some countries 
experienced not only a higher percentage gain in hourly earnings 
in the period 1965-70 but also showed a higher dollar value than 
that achieved by U.S. workers. For example, Swedish printing 
and publishing workers had a wage gain of 104% and a net dollar 
gain of $1.71 per hour between the years 1965-70. This com- 
pares favorably with gains made in the 1965-70 period by 
workers in the U.S. periodical publishing industry. These employ- 
ees showed the largest earnings increases of all U.S. graphic arts 
workers: an hourly wage gain of $1.53 or 42% between 1965 and 
1970. 

Tables 11 and 12 provide a breakdown of average labor 
costs for graphic arts employees in Japan and West Germany. The 
detail shown for Japan is especially interesting, considering as it 
does such cost items as bonuses (20% of total monthly labor 
cost) and family and travel allowances as well as other payments 
including season sports tickets, meal tickets and company hous- 
ing. Although it is difficult to exactly match up related cost 
categories between the two countries, it is evident that workers 
actual cash earnings in both countries range from 86 to 88% of 
total labor cost. While bonuses are a substantial part of the 
Japanese labor cost structure (amounting to 20% of total costs in 
1968), the item is not clearly identified in the West German 
breakdown of labor costs. The category “irregular bonuses and 
gratuities’”’ shown in table 12 understates the true amount of 
bonus compensation paid to West Germany’s printing and pub- 
lishing employees. 

Costs of labor for selected printing and publishing occupa- 
tions are provided in tables 13 and 14. This data was compiled by 
the International Master Printers Association (IMPA), a trade 
organization with headquarters in London, U.K. 

Covering 7 occupations in 12 European countries, the two 
tables contain average hourly labor cost statistics for both high 
wage and low wage areas. The hourly costs for each occupation 
are determined by adding together the following items: (1) the 
minimum wage rate agreed with the trade union, (2) the average 
amount paid in excess of minimum wage rates, (3) the cost of 
annual and public holidays and other paid absences, and (4) the 
cost of any bonuses paid according to law or collective agree- 
ment. The 7 listed occupations show only the job titles. A more 
complete definition of these jobs follows: 


A. Typesetter—apprenticeship 
journeyman’s rate of pay. 

B. Letterpress Pressman, single color—operating a single 
color press with automatic feeder, printing one side 
only on a 24”’ x 34” sheet. 


completed, drawing full 
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Cameraman—doing reproductions for color printing. 
Offset pressman, single color—operating a single color 
press with automatic feeder, printing one side only on 
a 24” x 34” sheet. 

E. Offset pressman, two color—operating a two color 
press with automatic feeder, printing one side only on 
a 34” x 47” sheet. 

F. Bookbinder, male—able to set up, adjust and operate 
any kind or size of folding machine, casing in machine, 
etc. 

G. Bookbinder, female—aged 21 or over, operating a sew- 

ing machine. 


oA 


Variations in labor costs between high and low wage areas 
within a given country can be considerable. This is the situation 
with regard to France and Sweden where in-country labor costs 
for the identical occupation may vary as much as 25%. Other 
countries such as Switzerland, West Germany, the Netherlands, 
Belgium, and Austria show little or no variation in labor costs 
between different regions within the same country. 

As noted in tables 13 and 14, the Scandinavian countries of 
Norway, Sweden, and Denmark generally have the highest 
graphic arts labor costs among the countries of Wester Europe. 
The costs of labor in the United Kingdom, France, and Austria are 
generally among the lowest of this region. The hourly labor cost 
differences between countries may frequently be substantial: 
Sweden’s bookbinders generate an hourly labor cost about 
double that of bookbinders in Austria. 

The cost of labor factor for the 12 European countries 
showr. in tables 13 and 14 does not appear to have influenced 
U.S. demand for the importation of printed products which 
might be competitive with U.S. manufactured printed matter. If 
low labor cost were the primary determinant, then one would 
expect substantial printed U.S. imports from Austria, France, the 
United Kingdom, and Belgium. Such a pattern does not exist. 
The lowest labor cost country, Austria, had fewer competitive 
exports to the United States in 1971 ($189,129) than did 
Sweden ($217,888), the European country with the highest labor 
costs. Combined U.S. imports from Switzerland and West 
Germany (ranked fourth and fifth, respectively, in cost of labor) 
about equaled U.S. imports of printed matter from the United 
Kingdom (ranked tenth) in 1971. 

In summary, it is clear that much of the competition genera- 
ted in the foreign trade of printed matter is based less on factors 
of labor or materials cost and more on factors of esthetics and 
uniqueness of content and design. While the U.S. printing and 
publishing labor force is the highest paid among the world’s 
graphic arts industries, several countries, including Canada and 
Sweden, are reducing the wage gap. Foreign interest in the 
United States should continue to draw vast quantities of U.S. 
printed products into global markets and the high productivity 
achieved by U.S. printing and publishing workers is an additional 
factor supporting this export growth. 
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Table 9.—U.S. Foreign Trade in Printed Matter, 1966-71 
U.S. trade 
(in thousand of $) Major markets/suppliers, and 
percent of total volume, 1971 
Product Item 1971 1966 
WD nidicwrces Ou e Me aeeun | Exports . . $337,848 $267,172 Markets: Canada (48%), United Kingdom (9%), Australia (6%), 
| Japan (5%). 
| Imports . . 178,293 96,201 Suppliers: United Kingdom (28%), Japan (17%), Canada (16%), 
Netherlands (7%). 
Albums, blankbooks and 
looseleaf binders............. | Exports .. 1,820 | 1,655 Markets: Canada (51%), Bahamas (4%), Panama (4%), Netherlands 
(3%). 
| Imports . . 16,964 2,590 | Suppliers: Japan (84%), Hong Kong (5%), United Kingdom (4%), 
| Switzerland (2%). 
a Exports . . 2,551 3,539 | Markets: Canada (43%), Brazil (11%), Australia (7%), United 
Kingdom (5%). 
| Imports . . 708 923 Suppliers: Canada (36%), United Kingdom (34%), West Germany 
(10%), Mexico (8%). 
DD: <a wa nade saw meee ae | Exports .. 176,662 120,803 Markets: Canada (45%), United Kingdom (12%), Australia (8%), 
| Japan (7%). 
| Imports . . 100,994 61,525 | Suppliers: United Kingdom (38%), Canada (11%), Japan (10%), 
Netherlands (9%). 
Maps, atlases, charts and } 
I oh acta ae rah ate ete nd Exports . . 3,241 2,851 Markets: Canada (35%), Italy (10%), West Germany (8%), Japan 
} (5%). 
Imports . . 1,928 1,875 Suppliers: Canada (23%), United Kingdom (17%), West Germany 
(17%), Japan (16%). 
ee er Exports . . 3,753 3,142 Markets: Canada (71%), Mexico (8%), Venezuela (7%), Panama 
(5%). 
Imports .. 8,147 2,869 Suppliers: Canada (99%), France (1%), United Kingdom (*), West 
Germany (*). 
III oo So aye eee mistace Exports . . 86,502 74,166 | Markets: Canada (68%), United Kingdom (5%), Australia (5%), 
Mexico (3%). 
Imports . . 16,465 3,366 Suppliers: United Kingdom (28%), Canada (20%), Mexico (16%), 
Netherlands (11%). 
Music in books or sheets ....... Exports . . 1,399 1,033 Markets: Canada (61%), United Kingdom (21%), Australia (6%), West 
Germany (4%). 
Imports . . 780 695 | Suppliers: United Kingdoin (36%), West Germany (22%), Japan (11%), 
Italy (11%). 
eee eee Exports . . 2,658 1,749 Markets: Mexico (29%), France (17%), Canada (15%), Venezuela 
(5%). 
Imports . . 1,595 632 Suppliers: United Kingdom (56%), France (12%), Canada (9%), 
Netherlands (9%). 
I os 5:5 eo -5sa wwe pes wie Exports . . 301 567 Markets: Canada (24%), Bahamas (19%), United Kingdom (17%), 
Panama (7%). 
Imports . . 331 171 Suppliers: West Germany (21%), Canada (20%), Japan (20%), Ireland 
(12%). 
NINE on xo i6.0dvide a eto Exports . . 2,715 2,190 | Markets: Canada (35%), Jamaica (5%), Hong Kong (5%), Bahamas 
(5%). 
Imports . . 2,453 2,430 | Suppliers: United Kingdom (28%), West Germany (14%), Spain (12%), 
Italy (10%). 
RE iia slo hae eee ae Exports . . 5,439 4,959 | Markets: Canada (22%), Philippines (9%), United Kingdom (6%), 
Singapore (5%). 
Imports . . 663 480 | Suppliers: Canada (29%), United Kingdom (25%), Japan (12%), West 
Germany (10%). 
ee ee re eee ae Exports . . 1,363 1,367 | Markets: Canada (41%), West Germany (4%), Jamaica (4%), France 
(4%). 
Imports . . 1,609 1,026 | Suppliers: West Germa iy (33%), Switzerland (17%), Japan (16%), 
Hong Kong (8%). 
Catalogs and directories ....... Exports . . 2,423 2,452 | Markets: Canada (37% , Belgium (7%), United Kingdom (6%), 
Japan (6%). 
Imports . . 3,898 346 | Suppliers: West Germany (24%), Japan (19%), Canada (13%), United 
Kingdom (12%). 
PR ro es cates amen Exports .. 3,091 2,898 | Markets: Singapore (27%), Hong Kong (11%), South Africa (10%), 
Nigeria (6%). 
Imports . . 1,040 885 | Suppliers: Hong Kong (43%), Japan (34%), France (7%), Switzerland 
(6%). 
Printed matter, not elsewhere 
SI eo oso rea a ae a aie a Exports . . 43,930 43,801 Markets: Canada (30%), United Kingdom (10%), Mexico (7%), West 
Germany (5%). 
Imports . . 20,718 16,388 | Suppliers: Canada (17%), United Kingdom (15%), West Germany 
(14%), Japan (12%). 




















(*) = Less than 1%. 


Source: U.S. Department of Commerce, Bureau of the Census. 








Table 10.—Estimated Hourly Compensation of Wage Workers in the 
Printing and Publishing Industry, Selected Countries: 1970 
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Siteions Published Estimated additional 
sata telat’ isineniiataeil compensation per hour worked 
Country breccias a y as a percent of published 
(in U.S. dollars) (in U.S. dollars) . pee 
(in percent) 

IE a es ig 1a as oc cS Ais Tes lw ee ee OO $4.82 $3.92 123 
Newspaper printing and publishing 2... ..........000e eee eens 5.22 4.24 123 
POPES DUI ONE GUNNINIIOR,. 5 nc ccc ccc er enceserccenes 5.14 4.18 123 
Ita ane dhe a mip wieso yp Shoals # Sata aie eieiNa RAR OA 4.32 3.51 123 
Ie ee ee ee rr re ee ee ee 4.88 3.97 1923 
Crmremeeis Oe Hae. ok cc cece cece ecceneeneee 3.68 2.99 123 
ee EE I OS GI ng 6 ko he cccceeetsesseecesees 4.71 3.83 123 
III? sic yp sp vu Sats icsLop 1a aed eo goed rae Rom ce 4.01 3.42 17 
INE hac ah dh oh da ig ae hares a miil ah Grima rear Oh Ge ae ae we ae ae 1.20 1.05 14 
UI acs aa arrears ee ete ue 1.98 21.74 14 
IN htt gah a. Sah dhe ars iar Sveen laces oe Wat he a aca es eh os oo 2.19 1.45 51 
I 0) Sarah Si ceo sak Ge ee rt ala ae i Bor oan 3.10 32.63 18 
ETI: eth uk ipa iar cia sar oes Gia ead ce ae aes ee Wena nan 2.07 41.62 28 
UIE Sadia aacex tay Gr tas wis a ule beak ta eS RST ame ena 2.34 1.50 56 
ik Bae aaah Genk nig sh cat at Ds nl A And waa Aah ee a IS Oe Bae ets 2.37 1.34 77 
SE, so'n gy aa kaw ase WES hw Bae ane ae a ale Sw Aa ee OR 2.19 1.43 54 
NE Sacred 75 ah aad Was mci ae a Ean EO i a AG 3.12 42.27 37 
ee re ee rr ee ee eee 3.35 2.68 25 
I io 5 a wig A ech a SEM os MOR Sora A aa aoe 2.89 2.31 25 
ON FE OC Se Se ee ee ee er eee 3.23 2.58 25 
SII 205 ir ob obi an as mid alds WS bcorai Ate nS SOS 3.67 2.93 25 
ee TION oid ce eee Fe eee aween ek caw ee we 3.40 2.72 25 
I, 2a ane cial aCe a) hig an in yl dk wigs dos be We i 2.25 51.85 722 
eC a i nk pet cee cesesvch keeeeeaceaes 2.24 51.84 722 
Commercial printing, lithographic ..........2cc cece cece cceee 2.37 51.94 722 
A Re Ne ee Te eee 2.12 51.74 722 
ee ee eee er er ee eee 1.92 61.66 16 
Newspaper printing and publishing ..............-22-00ee0 es 2.34 62.02 16 
Periodical printing and publishing..............0200eeeeeeeees 2.84 62.45 16 
re eee 1.64 61.42 16 
a vie ata tues ailment chee eos te Woes aks lis ants Par tas tee 2.61 1.93 35 














' The latest U.S. compensation survey for the U.S. printing industry related to the year 1962. The ratio of additional compensation to published 
earnings is an estimate based on the 1962 survey and the trend since 1962 for all manufacturing industries combined. 

2 Estimated on the basis of monthly earnings of production workers and hours worked for all employees. 

3 Males. 

4 3rd quarterly; males. 

5 October; males. 

6 October. 

7A manufacturing. 


NOTE: Published earnings do not represent the same items of labor compensation in each country because of differences in the treatment of various 
supplementary benefits. Earnings generally refer to gross cash payments to wage workers before deductions for taxes and social security, and include 
overtime pay; shift differentials; regular bonuses and premiums; and cost of living adjustments. Holiday, vacation, and sick leave pay, bonuses not paid 
regularly each pay period, and other supplementary benefits are included by some countries, excluded by others. The earnings data are per paid hour for 
some countries, per hour worked for other countries. 

Compensation refers to all payments made by employers directly to their workers before deductions of any kind, plus employer contributions to 
legally required insurance programs and private welfare plans for the benefit of employees. The figures on additional compensation as a percent of 
published hourly earnings are the best estimates available to the Bureau. The estimates are based primarily on labor cost surveys, adjusted to 1970 on 
the basis of other available data. It has been assumed that the estimates for the total printing and publishing industry apply to each component industry. 


Source: U.S. Department of Labor, Bureau of Labor Statistics. 
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Table 11.—Japan: Average Monthly Labor Cost per Regular Employee— 

Printing, Publishing and Allied Industries: 1968 

Monthly labor cost Percent 
(in dollars) of total 
I 5s Snr wa oi em ee ce ve em ee nw AOE we ee Lk ae a ee $200.00 100.0 
Pann Fe tS a i ll ae an es ce eae ea hae re Sa ee a ae 174.91 87.5 
ee a ae eR ME ae Ree Ry pee ET a yee y NS EP PE CR Ry ae ae 113.08 56.5 
arith oie ia Glas iene Ate e ae ig el as eal ai Pe ae ee ee a eee ee 108.63 54.3 
II, 2 alah a Tal oc a i as ee re te ee eee ee 2.35 1.2 
ee rear em eee ae Em ae Ne a rere ee AT eer Oe ACE aE te Pee TE Oe .51 0.3 
i EE LT PE er NT Bene rd eee ee oe ee rE eee 1.60 0.8 
RIN ae hota aa eas Ad Bs GR ne ee Rana aS beh line Cm ha hh ee er ee ee gee 21.88 10.9 
ee i OE IS, 6.5. 5k hs owe elk eee 4a CKRW ass sae ee we aoe ee wees Sawa 39.95 20.0 
I IN 550i 2 og cs i ced Ah han Diet Een Ne eh eee er a ee 6.59 aa 
ee ee es OS a i aos rae rok eee owe eae eee ewe os ae ee 2.35 1.2 
Ir ai ite i Ag) Seong ego are cer ks tg ail eniah io crank GT a 1.65 0.8 
Re ee a a Te ae ee Sere eee eetey ee ee ee eng e ee! eee .52 0.3 
eT Puan I 5 BS 55 caw ht pilin a Be wid aces we Gils Rare Sw we Sa a oats eee .18 0.1 
BCT eT SOC eT ETTORE ee PO er 9.52 4.8 
Cee OF I COI TD dk. 4.6. Sb wo td ce eee edhe ed ese nw beenee bees ewe eee 5.09 2.5 
MMII rcs 2e es cas'on Whi “Sra tak iat wha Vauris, ic aklp YGN we to eica! Ob ena an area eae RO eA 1.37 0.7 
ne anre  U C is 5a Sesechaee h owwk w aas s wy mm ew ae @ law ore ae ee .29 0.1 
er re IN io il Sw how) ace wr msc Soa ale WS byw! wor euer a nw bane eS .92 0.5 
Cast of culuural, sporting end recreational facilities. 2... 5 ccc cecnencececssevees 1.19 0.6 
armen i cas ca a ic rasp Siete Oe pi elie es ek aca no wae aS ae .18 0.1 
Cost of solatium for congratulations and condolances and supplement workman's accident compensation .. . . .36 0.2 
Cae ar er It ID IIS gon ow oo ows oe oor ad ces eee ER wewE bases DESO 78 0.4 
an a eS a cS el ts ae ree 44 0.2 
Cee rr CIID NE I II so. o.oo ok 6 ic eo i cee re be wea ees ence ss Ree RSs .28 0.1 
ne Ae IUEII I IIR on sa oa a kl Ae oe i eS a a Se ee ee ee ee .83 0.4 








Source: Year Book of Labor Statistics, 1968 (Ministry of Labor, Japan), and U.S. Department of Commerce, Bureau of Domestic Commerce. 








Table 12.—West Germany: Average Hourly Labor Costs per Wage Worker—Printing, Publishing and Allied Industries: 1969 


Totai labor cost 


Cash earnings, total 


Direct pay for time worked! 


Irregular bonuses and gratuities 
Pay for time not worked (holidays, vacation, etc.) 


Payments in kind 


Cost of social security contributions 


Legally required insurance 


Sickness, maternity, disability, retirement, unemployment 


Industrial accidents and diseases 


Other legal contributions 


Private welfare plans 


Retirement plans 


Family allowances and other family supplementary pay 
Other welfare costs . 


Other labor costs 


Training and recruitment 


Other miscellaneous labor costs4 
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Hourly labor cost 
(in dollars) 


.26 


.23 
an 
01 


.03 
.02 


.04 
.03 
.01 





Percent 
of total 


100.0 
85.6 


72.7 
1.9 
11.0 


12.4 


11.0 
10.5 
0.5 


1.4 
1.0 


1.9 
1.4 
0.5 





1 includes regular pay, premiums, production bonuses, and overtime pay. 
2Less than $.01 dollars. 
3Less than 0.1 percent. 


4 Includes allowances for handicapped workers, and other social contributions such as the cost of canteens, medical services, and recreational facilities. 


Source: Labor Costs in Industry, 1969. (Brussels Statistical Office of the European Communities, 1971.) The data relate only to establishments of 


50 or more workers. 
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Table 13.—Costs of Labor for Various Occupations in the Printing and Publishing Industry, High Wage Areas of Selected Countries: 
1970 
[All values in U.S. dollars] 


















































Typesetter Letterpress pressman, single color Cameraman 
Country Hourly Hourly costs of Hourly Hourly costs of Hourly Hourly costs of 
Rs costs of employer’s share Pane costs of employer’s share Ra costs of employer’s share 
, y wages of social insurance y wages of social insurance srt wages of social insurance 
abor labor labor 
ont and and other payroll pane and and other payroll pr and and other payroll 
holidays taxes holidays taxes holidays taxes 
eee $3.54 $3.11 $0.43 $3.63 $3.19 $0.44 $4.23 $3.72 $0.51 
Denmark ....... 2.93 2.76 0.17 2.98 2.81 0.17 2.99 2.89 0.10 
a 2.81 2.37 0.44 2.83 2.39 0.44 3.11 2.63 0.48 
Switzerland ..... 2.50 2.34 0.16 2.55 2.39 0.16 2.54 2.41 0.13 
West Germany..... 2.53 2.15 0.38 2.55 2.17 0.38 3.42 2.92 0.50 
.. Seer 2.92 2.06 0.86 2.92 2.06 0.86 3.74 2.66 1.08 
re 233 2.01 0.32 2.36 2.04 0.32 2.29 1.97 0.32 
Netherlands ..... 2.41 1.90 0.51 2.41 1.90 0.51 2.62 2.06 0.56 
MR cos cateace ane 2.62 1.88 0.74 2.62 1.88 0.74 3.03 2.19 0.84 
United Kingdom’ . . 1.93 1.82 0.11 1.91 1.80 0.11 2.73 2.62 0.11 
a 2.52 1.79 0.73 2.54 1.80 0.74 3.52 2.65 0.87 
eee 1.86 1.49 0.37 1.94 1.55 0.39 2.28 1.82 0.46 
Offset pressman, single color Offset pressman, two color Bookbinder, male 
Country Hourly Hourly costs of Hourly Hourly costs of Hourly Hourly costs of 
Be costs of employer’s share Reed costs of employer's share ee, costs of employer's share 
, wages of social insurance wages of social insurance wages of social insurance 
abor labor labor 
pone and and other payroll oust and and other payroll oant and and other payroll 
holidays taxes holidays taxes holidays taxes 
I sin Se bres $3.82 $3.36 $0.46 $4.15 $3.65 $0.50 $3.37 $2.96 $0.41 
Denmark ....... 3.16 3.06 0.10 3.16 3.06 0.10 2.82 2.77 0.05 
PIE iw. oe oi we 3.00 2.54 0.46 3.09 2.59 0.50 2.83 2.39 0.44 
Switzerland ..... 2.41 2.28 0.13 2.65 2.51 0.14 2.45 2.29 0.16 
West Germany..... 2.64 2.25 0.39 2.93 2.50 0.43 2.47 2.10 0.37 
Sa 3.02 2.13 0.89 3.20 2.26 0.94 3.01 2.12 0.89 
i ee 2.79 2.41 0.38 2.79 2.41 0.38 2.12 1.83 0.29 
Netherlands ..... 2.35 1.85 0.50 2.39 1.88 0.51 2.18 bE 0.46 
ee 2.90 2.10 0.80 3.04 2.20 0.84 2.62 1.88 0.74 
United Kingdom’ .. 2.16 2.05 0.11 2.50 2.39 0.11 Rs 1.66 0.11 
a eee 2.79 2.00 0.79 3.02 2.20 0.82 2.19 1.55 0.64 
eee 2.15 1.72 0.43 2.20 1.76 0.44 1.84 1.47 0.37 
Bookbinder, female 
Country T Hourly Hourly costs of 
otal ‘ 
. hourly costs of employer s share 
\ wages of social insurance 
abor 
and and other payroll 
cost s 
holidays taxes 
NN on bas oo $2.45 $2.15 $0.30 
Derk ..csae. 1.99 1.94 0.05 
a 2.38 1.99 0.39 
Switzerland ..... 1.40 1.28 0.12 
West Germany... . . 2.14 1.81 0.33 
Seer 2.30 1.60 0.70 
ere 1.61 1.39 0.22 
Netherlands ..... 1.90 1.51 0.39 
Gelgium ........-. 2.02 1.44 0.58 
United Kingdom’ .. 1.17 1.09 0.08 
a CR ee 1.86 1.31 0.55 
a 1.13 0.90 0.23 

















1Excludes Northern Ireland. 


Source: /nternational Bulletin, April 1971, published by the International Master Printers Association. 
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Table 14.—Costs of Labor for Various Occupations in the Printing and Publishing Industry, Low Wage Areas of Selected Countries: 
1970 


[All values in U.S. dollars] 





Typesetter 





















































Letterpress pressmen, single color Cameraman 
Country Hourly Hourly costs of Hourly Hourly costs of Hourly Hourly costs of 
a costs of employer’s share Res costs of employer's share Red costs of employer's share 
mar wages of social insurance “tnt wages of social insurance nies wages of social insurance 
and and other payroll and and other payroll t and and other payroll 
cost holidays taxes cost holidays taxes = holidays taxes 
Sweden ........ $2.93 $2.58 $0.35 $2.98 $2.62 $0.36 $3.67 $3.23 $0.44 
ae 2.51 2.43 0.08 2.54 2.46 0.08 2.79 2.69 0.10 
Switzerland 2.50 2.34 0.16 2.55 2.39 0.16 2.54 2.41 0.13 
PP 2.63 2.21 0.42 2.63 2.21 0.42 3.11 2.63 0.48 
West Germany 2.53 2.15 0.38 2.55 2.17 0.38 3.42 2.92 0.50 
IN cas al cas ae kee 2.79 1.96 0.83 2.79 1.96 0.83 3.59 2.55 1.04 
Netherlands 2.41 1.90 0.51 2.41 1.90 0.51 2.62 2.06 0.56 
a 2.61 1.87 0.74 2.61 1.87 0.74 3.03 2.19 0.84 
United Kingdom!. . 1.86 1.75 0.11 1.65 1.55 0.10 2.58 2.47 0.11 
2 eee 1.76 1.52 0.24 1.91 1.65 0.26 n.a. n.a. n.a. 
oo. Cee 1.86 1.49 0.37 1.94 1.55 0.39 2.28 1.82 0.46 
Reo 1.72 1.23 0.49 1.72 1.23 0.49 n.a. n.a. n.a. 
Offset pressman, single color Offset pressman, two color Bookbinder, male 
Country Hourly Hourly costs of Hourly Hourly costs of Hourly Hourly costs of 
on costs of employer's share hers costs of employer's share h. od costs of employer's share 
hor wages of social insurance hee wages of social insurance “ert wages of social insurance 
pen and and other payroll pacers and and other payroll pen and and other payroll 
holidays taxes holidays taxes holidays taxes 
Sweden ........ $3.05 $2.68 $0.37 $3.39 $2.98 $0.41 $2.77 $2.44 $0.33 
Denmark ...... 2.95 2.85 0.10 2.95 2.85 0.10 2.46 2.41 0.05 
Switzerland 2.41 2.28 0.13 2.65 2.51 0.14 2.41 2.25 0.16 
ren 2.93 2.47 0.46 2.95 2.49 0.46 2.63 2.21 0.42 
West Germany... . 2.64 2.25 0.39 2.93 2.50 0.43 2.47 2.10 0.37 
eee 3.05 2.15 0.90 3.04 2.14 0.90 2.88 2.03 0.85 
Netherlands 2.35 1.85 0.50 2.39 1.88 0.51 2.18 1.72 0.46 
ee 2.89 2.09 0.80 3.03 2.19 0.84 2.61 1.87 0.74 
United Kingdom!. . 1.78 1.67 0.11 2.16 2.05 0.11 1.61 1.51 0.10 
eee 1.94 1.67 0.27 n.a. n.a. n.a. 1.92 1.66 0.26 
| ee 2.15 1.72 0.43 2.20 1.76 0.44 1.80 1.43 0.37 
eee 2.26 1.62 0.64 2.35 1.68 0.67 1.81 1.30 0.51 
Bookbinder, female 
Country T Hourly Hourly costs of 
otal “ 
hourly costs of employer s share 
isbor wages of social insurance 
cnet and and other payroll 
holidays taxes 
Sweden ........ $2.27 $2.00 $0.27 
Denmark ...... 1.73 1.68 0.05 
Switzerland 1.40 1.28 0.12 
Norway ........ 2.21 1.84 0.37 
West Germany... . 2.14 1.81 0.33 
I Sarath a! asked 2.21 1.53 0.68 
Netherlands 1.90 1.51 0.39 
Belgium ........ 2.01 1.43 0.58 
United Kingdom!. . 1.04 0.97 0.07 
Sere 1.44 1.24 0.20 
ree 1.13 0.90 0.23 
re 1.38 0.99 0.39 

















n.a.—Not available. 


1Excludes Northern Ireland. 


Source: /nternational Bulletin, April 1971, published by the International Master Printers Association. 
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PRINTING AND PUBLISHING CORPORATIONS RECOVER IN 1971 


By Charles R. Cook 


Financial data of corporations collected and published by 
the Federal Trade Commission (FTC) in QUARTERLY FINAN- 
CIAL REPORT FOR MANUFACTURING CORPORATIONS 
have been released for the four quarters of 1971. A review of the 
data for printing and publishing corporations indicates a gain in 
both sales and profits during 1971 (table 15). Sales for the year 
totaled $25.7 billion, an increase of almost 6% over sales in 1970. 
Profit both before and after Federal taxes for 1971 were 3% over 
the same measures of the previous year. Profits before Federal 
taxes in printing and publishing corporations amounted to $2 
billion; after the payment of taxes profits were slightly over $1 
billion in 1971. 


Printers/Publishers Lag Behind 
National Totals 


Though printing and publishing corporations made signifi- 
cant gains in the quarterly measures from a total standpoint for 
1971, the percentage increases in profits did not keep pace with 
the increases for all manufacturing corporations in the country. 
Total sales for all corporations during 1971 was $751 billion, just 
under 6% over the total of last year (consistent with the national 
movement, sales of printing/publishing went up 6% also). Profits 
before taxes for all manufacturing in 1971 were 10% above the 
1970 total; printing and publishing recorded a 3% rise. Profits 
after taxes in total went up over 9% while the printing and pub- 
lishing after tax profits rose only 3% above the previous year. 


Fourth Quarter Data Reflects 
Resounding Recovery 
While the data for the beyinning of 1971 seemed to indicate 


a continuance through the economic doldrums that had been 
experienced throughout the economy during 1970, it was, for 


the printing and the publishing industries the depth of the trough 
of the depression it had been through. With sales in the first 
quarter over a half billion dollars below the fourth quarter 1970 
total and profit margins at 3.1% of sales, 1971 did not look like 
the beginning of a good year for many companies. However, by 
the end of the second quarter increases in both sales and profits 
caused the chart line of data to move from their three-year low 
points to what would be, by the end of 1971, all time highs. 
Second quarter sales saw the recovery of the half billion dollars 
lost between the final quarter of 1970 and the first quarter of 
this year; profits after taxes as a percent of sales at 4.1% jumped 
a full percentage point over the first quarter. 


Third quarter sales increased just under $100 million while 
before tax profits went up $25 million and after taxes was $1 
million above the second quarter. The profit margin during the 
third quarter at 4.0%, for all express purposes remained steady, 
losing only one-tenth of a percent. 


Serving as the capstone of recovery, the fourth quarter of 
the year was the period that brought printing and publishing 
corporate sales and profits to new highs. Total sales for printers 
and publishers was another $400 million higher and amounted to 
$6.9 billion. Total profits before the payment of taxes at $622 
million jumped $100 million and $87 million of this was left 
after taxes, bringing the after tax profit total to $349 million. 


The profit margin for the fourth quarter was at the highest level 
in three years at 5.1%. 


These income statistics as well as assets data, liabilities and 
stockholders equity information and operating ratios for 20 
major manufacturing groups are shown in the full report pub- 
lished by the Federal Trade Commission. The report, QUARTER- 
LY FINANCIAL REPORT FOR MANUFACTURING COR- 
PORATIONS, is for sale by the Superintendent of Documents, 
Government Printing Office, Washington, D.C. 20402, for $2 
per year. 











[In millions of dollars] 


PRINTING AND PUBLISHING 


Table 15.—Sales and Profits of All Manufacturing and Printing and Publishing Corporations— 1969-71 





All manufacturing corporations 


Printing and publishing corporations 















































Profits Profits 
Period 
F 
ei a After Federal taxes on — After Federal taxes 
Federal Federal 
penn Total As a percent aioe Total As a percent 
of sales of sales 

1969: 

NE nates cud a Bae ed rele wa 162,781 14,079 7,929 49 5,545 438 227 4.1 

I oo. oi, aia ght a etnlata eset washer 176,057 | 15,767 8,944 5.1 5,755 544 283 49 

Oa er ee Te 172,419 13,925 7,994 46 5,645 524 267 4.7 

a EE ee SEO PO ae 183,327 | 14,362 8,381 46 6,324 589 310 49 

I, 09 acral tle Cai aNG Gea ys tasers a oa 694,584 | 58,133} 33,248 48 23,269 2,095 1,087 4.7 
1970: | 

Soak Slate asa 4 acurus ar auaih wide hin 170,415 12,053 6,894 4.0 | 5,710 402 206 3.6 

OE ee ne ee 181,313 13,660 7,966 44 | 5,972 524 291 49 

NN Se a ae ee eee 176,712 11,718 6,973 3.9 | 6,156 493 261 4.2 

CN re ere re 180,370 10,685 ! 6,739 3.7 6,459 522 267 4.1 

a ag Gceavavens aia 708,810 48,116] 28,572 40 24,297 1,941 1,025 4.2 
1971: 

EN COT OC Te ee ee 177,549 12,085 6,995 3.9 5,935 365 183 3.1 

I ee Davo en eateries 191,361 14,513 8,525 45 6,399 495 261 4.1 

ES ee ee ee ee 185,647 12,822 7,538 4.1 6,487 520 262 4.0 

CIN ice tee ee co ah eS ei 196,625 13,712 8,192 4.2 6,872 622 349 5.1 

PEE oe rare en 751,182 53,132} 31,250 4.2 25,693 2,002 1,055 4.1 
= | 








Source: Federal Trade Commission—QUARTERLY FINANCIAL REPORT FOR MANUFACTURING CORPORATIONS. 
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STATISTICAL SERIES 


Table S-1.-U.S. Exports of Books, Periodicals, Other Printed Matter, Loose-Leaf Binders, and Printing Plates, January-December 1971 
[Schedule B Nos. 6423010-6423030, 7182230, 8921110-8929100, 8929400, 8929820-8929850, 8942410] 





Description and Schedule B Number 


1971 January- 


Percent change 
from January- 





Gessner December 1970 
MINE oo aortas chs Bie oak ale eee alae Swale a RISA RE WN AS GEE Oe a ee $337, 847, 891 re 
Printing plates and cuts (all processes) (7182230)... cece cece cece cree ee eeeeeeeseeeseeeseuees 2,551, 172 ee 
ao Pe ee Peer ret eee eT ee ee ee eee ee ee ee ey 335, 296, 719 +1.4 
sited Catia: Geen ARID oo oi: 6.6 4 ow bed he R00 NEO E RE OOCER KEE ORR SeS OME S 1, 180, 555 +13.4 
Albums and blankbooks, except business forms (6423020)... . eee e cece cere eee e eee e eee eeees 955, 378 -11.5 
Lee WANG CUED 0 6.5.65 0 0E. GH OG66 ROTA HERON ee ew OH Ow ee EM Nee eee ae ee aN 864,619 -16.1 
Maps, charts, atlases, and globes (8921300). 0... cc cercncccccccccecreceseceseeseveseceses 3, 240,716 +9.2 
Bound periodicals and newspapers (multiple issues) (8921160)... . ee eee eee weer eee eee e eee eeeees 11, 331, 882 +14.5 
Newspapers, unbound (8922010)... wc ccccccccrccccccceseeeecesresceereeeneeeseeeseens 3, 752, 781 +32.3 
a a ere err ere ere eee ere ee ee er ee ee ae 75,170,214 +1.9 
ate Sak ee ee as ID 450.6 ecko Rie 6 wo a's bie bb when Seles Cewe~e se en a8 1, 398, 516 +8.6 
es Cees CI oo a's Sc WOO 6 WAS 45004 0O-KO DOES OO FRR RRS SOO WORN ee 2,657,711 +65.4 
Picture postcards, except greeting cards (8924210) 0. ccc cccccccccccsccccccececescccncccces 301, 466 -13.3 
Greeting cards (8924220) 2... cc ccccccccrcccrcvecesereseercvesseeeseseeesesessesees 2,715, 048 +9.5 
Paper and paperboard labels and wrappers (G92Z91OD) occ ccccccccvcccccecceweseececeseeseeees 5, 438, 642 +6.4 
Calenders, including calender blocks, of paper (G929400) «wc cccccccccccececcescescescenesees 1, 363, 142 +4.4 
Advertising printed matter (8929820) 2. cc cece cc crcccracccccsvescescccesscsccesrsccese 12, 661, 921 -21.3 
Cah Gad IIS GI ow 65. 0.6 6.6 ooo CK Se KSC OKS Os OEE we REDON Ee Che en 2, 422, 633 —26.6 
Business service publications (G929BMD) 2... ccc c cc esvccc ccc cccseeeneerseresesenesesene 4, 730, 065 +41.5 
oo ee re ee ee ee ee ee er ee ee ee eT 3, 090, 573 +2.6 
nnn RRR tN I ig. ae sass Ga cpesin.e' ew Watashi ag ae a ae 25, 358, 699 +0.8 
ON ha cere ed sce me RA CCeN eek Welle eee Awe Oaks eb eee See eam awaleewe Rei ee 6 176, 662, 158 +1.0 
Textbooks, workbooks and standardized tests (8921110) 41, 278,215 +6.7 
Technical, scientific, and professional books, except school textbooks (8921120) .....eeeeeeeeeeeee 31, 536, 705 +26.9 
Bibles, Testanents, and other religious books (GPZTTDD) occ ccce sc cacccveseicecscvvceseenses 6, 530, 869 +12.1 
nen a ces a ap chau sls Tcl maw elk Gre Varvatos wn wal aa tS 3, 618, 259 -14.2 
TEED 4500+ epee ole Wee 4'os RO eT aOR SEM OCRRS WE EWE REE ASE EOS 32, 170,415 -30.2 
as, ns I wa i0ib i atm ce Gat Se ew aD Wr LAO Ole WORD SRO RR Oa we Ole 58, 136, 543 +10.4 
Chstdren' 6 gictere aut palatine Wks ICI) oo: & 6:0. 0:0 -0.08: 0:88 004d diet hile Oe RRO RON E OOLes 3, 391, 152 +32. 1 











Note: Data do not include individual shipments valued under $250. 
n.e.c.—Not elsewhere classified. 
Source: U.S, Department of Commerce, Bureau of the Census. 


Table S-2.-U.S. Exports of Books, Periodicals, Other Printed Matter, Loose-leaf Binders, and Printing Plates, January-December 1971 
[Schedule B Nos. 6423010-6423030, 7182230, 8921110-8929100, 8929400, 8929820-8929850, 8942410] 




















Percent change Percent change 
Principal markets 1971 Jenvary- from Janvary- Principal markets 1971 Jenvary- from January- 

December December 1970 December December 1970 

Se, ye ee $3, 005, 113 +9.8 DE Sita cde sees tek es $15, 905, 825 -51.9 
RI go Sat a ai Sona Dy ce dich 19, 242, 559 +16.9 SIN a’. <a, wai wea eee 10, 373, 652 +12.3 
Oe er or ey ee 1, 574, 150 +2.7 PENG a kG 'c-6-o eweia och 5, 894, 820 -1.7 
Belgium-Luxembourg......++++ 2, 283, 944 a4, 2 eo 2,659, 488 +31.6 
DED 36a daee Gos wale kane 4,738, 990 +11.0 a PE ee 2, 255, 246 -16.8 
Se ee rn 162, 634, 547 +5.3 OE re 1, 381, 829 +12.5 
ERO Ee Pe ere eer 1, 376, 083 +2.5 PE ait cas 5.0 p oe oo ee 4,692, 325 +33. 1 
ces 60nd wee enea ee 801, 392 -64.3 Republic of Korea... ee. e eens 1,679, 692 +3.8 
RL cc: is wit at vee Wasa oc osere 461, 890 +17.9 Republic of South Africa ...... 6, 666, 563 +25. 1 
5. SRT R ETE Te ee TE Cee 3,996, 162 -6.5 ee ere er re 4, 506, 991 +55. 1 
DR iss waccawencllewens 479, 893 -19.9 SPGin ss. eee cree cece scene 1, 140, 920 +31.8 
Hong Kong erry errs tere oe ee 1, 221, 363 —24.4 NS ee ee ee 1,298, 216 -17.9 
ic Geb os wien a a eae 2, 254, 577 ots a ee ae 2, 274, 386 +18.7 
rie anak ie ase ak OSS ee ah ch 1, 258, 156 +28.0 United Kingdom ....e.eeeee% 31, 128,714 +8.5 
eee ye ee ee ee 4,449, 641 = WINES io ao ww sens 4,624, 271 -5.1 
DEE 6 cca k eee ne eee eae 1, 698, 187 +30.6 eet GE 4.4 66-0: ek eo oe-0e 7,317, 880 +20. 1 











Note: Data do not include individual shipments valued under $250. 


Source: U.S. Department of Commerce, Bureau of the Census. 
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PRINTING AND PUBLISHING 


Table $-3.—U.S. Imports of Books, Periodicals, Other Printed Matter, and Printing Plates, January-December 1971 


[TSUSA Nos. 2565600-2566000, 2700500-2701500, 2702520-2702580, 2704500, 2705000, 2705500, 2706300, 2707000, 2708500, 2731000, 2733000, 2733500, 
2736500-2743500, 2746000-2749000, 6683800, 7342500, 7375200] 





Description and TSUSA number 





Printing plates and cuts (all processes) (6683800) 


Printed 


Grand total 


matter, total 


COSHH E HSS SHO HESERESCHOHRHSCSCHPHORSEHSESCOSCHDSCHCSCECCHC HS HCC HA eCHOEE HEED 
eevee errr ee ees ee eeeeeeeeseeeseseseeseeeeeeeeees 
SCHSCHESOHSSHSSHSSSHSHOHSHSHOHHEHEHSHERHSSHSHEHEHHEHHESOHHOEHOHSHESCHEHOSHEHHSCHODS 


Newspapers (2705500) 


SESE KRSDHESEH SARE SHESSRAEDSESHKMEKSHADADEDADR SESH OHO COSC HECEHO COD OD OO 


eee CE 66 i nie SSDS EMER APOORED CTD ORMAD COREA ROH C OR ORO ORE SOOO 


Tourist literature about places outside the U.S. (2707000) 
Printed catalogs offering U.S. products (2704500, 2705000) 
Catalogs, price lists, and trade notices of foreign businesses (2708500) 
Music in books or sheets (2731000) 


Maps, charts and atlases (2733500) 
Decalcomanias in ceramic colors (2736500, 2737000) 
Other decalcomanias (2737500, 2738000) 
Postcards (2738500-2739500) 


ee ee 


ee 


ee 


seoee reer eee ee ee eee ee eee eee eeeeseeeeeeeeeeeeeeesese 


ee, re eee eer err etre eae ee re ee eer a ee eS ee ee ee 


sees eeeee eee eee eee eeeeeeeeseeeseeseeeeeeeeeeeeeeeeene 


Diaries, notebooks, and address books (2565600) 


Other blankbooks (2565800) 
Albums (autograph, photograph, record, stamp) (2566000) 
Printed matter, n.s.p.f., suitable for use in book production (2747300) 
Other printed matter (2700500-2701500, 2747500-2749000) 


Books, total 


ee 


eee ee eeenee 


eee eee nee 


ee ee 
corres eee ee eee eeseeeeeeeseeeeeeeeeeeeseseeseeeses 


eeoeeeseeeee essere eeeseeeeeseeeeeeeeseseeeseeeeseseeeeeeeeeene 


Greeting cards and social and gift cards, with words (2740500) 
Other greeting cards and social and gift cards (2740000) 
Calendars of paper (2741000-2742000) 
Labels, flaps, and bands (2742300-2743500) 
Pictorial matter, lithographed, n.s.p.f. (2746000, 2746500) 
Photographs, exposed film, and other pictorial printed matter, n.s.p.f. (2747000) 
Playing cards (7342500) 


ee 
ee 
eee eee e ee eee eee eee eeeeeeeeeeeeeeeeseeeeeeseeeeseee 
ee eeee eer eer eee ee eeeeeeeeeeeeseeeeseeeseeeeeeenes 


ee 


ee eee eer eer esters eee eee eee eeeeeeseeeeeeeeseeeseeeseeeeseeeeeeesnes 


ee 


see eee eee eee eee eee eee seers eee eeeeseeseeeeeseeeseeseeeeeeeeses 
ee 


ee 


SHKHHE SE HES HOS SHH HHSSARSHOHSHSCSHSEHSSSHSOHCEHEVCSESCHOSHECCECHCOCHCOCHBESEROHBECES 


Bibles and prayer books (2702520) 
Books, foreign language (2702540) 


ECHSHHSHKHSSHESHEKREHHRESLOEHEHRESHOSHKROEHASHEHEECRCKCEOC HR SOK EOSSSE 


ee) 


Other books, n.s.p.f., wholly or in part the work of an author who is a U.S. national or domiciliary 


Note 


n.S.p.f.—Not specially provided for. 
Source 


Australia 


Austria 


Belgium-Luxembourg 


Canada 


Czechoslovakia 
Denmark 


France 


Hong Kong 


lreland 
Israel, 


2702560) 


Pe ee ee 


Other books (2702580) 


ee 


Toy books and coloring books (7375200) 


SHOCCHOKHRHSOHHOHOSO HHSC HEHE SBORHEOHE OCH OHCKR SPOS SEH EBEOES 





Percent change 

1971 January- from January- 

December December 1970 
$178, 292, 819 5.0 
708, 284 +13.8 
177, 584, 535 14.9 
8, 146, 637 +20.0 
16, 464, 928 9.5 
4, 347,017 +22.3 
742, 420 -70. 1 
3, 155, 809 +29.2 
779, 762 +15.3 
493, 120 -9.6 
1, 434, 455 -6.5 
342, 895 +22.7 
1, 252, 350 -51.7 
331, 356 =01.7 
2, 338, 117 +2.4 
115, 090 me Me 
1,608, 941 92.2 
662, 865 4.3 
2, 664, 923 +7. 1 
3, 821, 292 +13.3 
1, 039, 998 -5.7 
4,286, 415 -5.5 
196, 084 +17.6 
12, 481, 854 +12.0 
1, 255, 768 -17.1 
8, 628, 868 -7.1 
100, 993, 571 +9.7 
4,241,429 +5.4 
10, 751, 138 -8.9 
3, 392, 469 -21.9 
81, 256, 741 +14.3 
1,351, 794 +72. 6 








Data do not include individual shipments valued under $250. 


U.S. Department of Commerce, Bureau of the Census. 


Table S-4.-U.S. Imports of Books, Periodicals, Other Printed Matter, and Printing Plates, January-December 1971 


{| TSUSA Nos, 2565600-2566000, 2700500-2701500, 2702520-2702580, 2704500, 2705000, 2705500, 2706300, 2707000, 2708500, 2731000, 2733000, 
2733500, 2736500-2743500, 2746000-2749000, 6683800, 7342500, 7375200) 





Principal suppliers 


SER ER RL Se ee eee sy 























on prog s change = . ~_— Percent change 
Dbiaiad rom January- Principal suppliers Sessniber from January- 

December 1970 December 1970 

$360, 491 -1.2 __. RECEEPCUCE Cee ree $9, 378, 734 -1.4 

500, 397 -13.5 p PRREUTRET CET ECC OTE 29, 769, 570 +11.6 

2, 104, 638 +64. 3 er rr ee eee 4,524,097 -2.8 

28, 523, 277 +25.3 PONE 6ccdcndeeeeseas 12, 468, 401 +12.4 

368, 451 -10.2 PN 664 hh eeewee es are toes 4,199, 260 -9.5 

850, 400 -18.9 DONG Kc.ceeaneewenmens es 1,239, 044 +19.1 

5,041, 583 —36.2 eer ey ee ee 5,001, 654 -18.6 

2, 483, 925 +8. 2 United Kingdom 20s ceceseces 50, 108, 301 +4.1 

570, 577 -13.4 ..... SEE ETTETT eer 852, 970 +3.3 

1, 767, 661 | +33. 7 PO CUE cc cceaseseess 12, 408, 474 -6.5 





Note: Data do not include individual shipments valued under $250. 


Source: U.S. Department of Commerce, Bureau of the Census. 
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Table $-5.—Selected U.S. Statistics: Printing, Publishing, and Allied Industries, Annual Average, 1969, and 1970-71 by Quarters 














First quarter Second quarter Third quarter Fourth quarter | Annual 
se ind: average 
ee 1971 | 1970 | 1971" | 1970 | 1971" | 1970 | P1971 | °1970 | 1969 
NATIONAL INCOME AND PRODUCT°® 
National income ...cccescccscccvescccece bs... 831.7 785.8 847.3 793.4 855.2 802.2 | 870.1 802.1 763.7 
Compensation of employees... 6 ee ee eee eee eeees do.. 627.3 593.2 638.0 598.5 645.6 606.5 | 656.6 609.3 565.5 
Wages and salaries. 1... sc cee cece eesrecees do.. 561.4 534.7 571.0 538.5 577.3 545.2 | 587.0 547.2 509.6 
Supplements to wages, salaries... eee ee eeeees do.. 65.9 58.5 67.0 60.0 68.3 61.3 69.6 62.1 56.0 
Pale SAGs a 5 a4 ca a oboe 4a ee eae oles Mies 833.5 784.3 853.4 803.8 864.6 809.8 876.7 816.7 750.3 
Disposable personal income .... eee ee eeeeeeeee do.. 722.0 667.6 739.6 685.7 748.5 696.2 | 755.0 701.5 634.2 
Personal consumption expenditures ....+eeeeeeee Gees 644.9 604.0 657.4 613.8 668. 8 620.9 677.2 624.7 579.6 
Gross national product. 6.00 ces ccccsscsvecens do.. | 1,020.8 956.0 |1,040.0 968.5 | 1,053.4 983.5 |1,072.9 988.4 929.1 
Manufacturers’ new plant and equipment exp. .....++ des 30. 46 32.44 30. 12 32.43 29.19 32.15 | 30.35 30.98 | *126.59 
PURCHASING POWER OF THE DOLLAR® 
As measured by: 
ee eee ee eer eee 1967 = $1.00.. 889 912 879 .908 879 903 871 901 939 
POs ewe ced soto anew ee ees do.. .837 .878 .828 .864 .828 854 815 .844 911 
INDUSTRIAL PRODUCTION INDEX (FRB)° 
All manufacturing: 
SE ere err ee Te rrr ere er Ty ee n. a. 170.3 n. a. 170.4 n. a, 165.2 nea. 161.9 173.9 
ES Oe ara wanda sneak eee ea ee alee aaa 104.5 n. 106.4 n. a. 103.5 104.7 105.9 101.9 n. a 
PRINTING AND PUBLISHING INDUSTRIES (SIC 27) 
Production index (FRB):° 
ee cians Rose nen thon eee keceeeeeee n. a. 155.4 n. a, 156.4 n. a 152.6 n.d. 156.5 156.3 
Se & BE cig a a aalkcinkawe nes eee amen eens 94.8 n. a. 101.3 n. a, 107.0 110.4 105.8 103.1 n. a 
COS SE 66064 cer ce tncsennesene mil. $.. 5,935 5,710 6,399 5,972 | 6,487 6,156 | 6,872 6,459 | *23,269 
Corporate net profits: © 
PTET COROT CCC TCC Biss 365 402 495 524 520 493 622 522 *2,095 
PE Seieiaceene eden clan ee aoa eee do.. 183 206 261 291 262 261 349 267 *1,087 
EET TT ERLE ECOL Te rT 3.1 3.6 4.1 4.9 4.0 4.2 5.1 4.1 4.7 
PEPE Saad achabns veer has thous.. | 1,092.8 1,105.3 | 1,086.6 | 1,105.6 | 1,081.3 | 1,104.3 |1,088.9 | 1,105.1 1,086.5 
a. ee ee ee do.. 669.4 684.8 665.2 682.1 658.2 677.8 665.9 682.6 676.4 
Average weekly earnings .. e+e e ee eeeevees Pes 151.93 144.40 | 156.64 | 146.02 | 159.58 149.56 | 162.26 | 151.68 141.33 
Average hourly earnings... 20. ese eee eenes $.. 4.08 3.82 4.17 3.88 4.24 3.96 4.30 4.03 3.69 
Rees WN GEE 6 os 045 6a 8d Rots Ka 37.3 37.8 7S 37.6 37.7 37.8 7.7 37.7 38.3 
NEWSPAPERS (SIC 271) 
Advertising (52 NE REA POC re mil. lines... n. a 778.0 n. a 901.5 n. a. 778.1 n.a. 926.1 *3, 575.1 
BE IUD 6: 6 08 0:0.050 00004400 SRT eae thous.. 371.3 370.0 369.9 376.6 | 369.3 372.9 371.7 374.0 365.7 
Pt UE on 5 006s oe oe Cece eeeee oN do.. 180.2 180.4 180.1 181.5 178.3 180.6 180. 5 181.9 179.2 
Average weekly earnings . 2... eee cece eeees Sas 153.64 145.93 | 161.43 | 149.52 | 162.53 151.91 | 169.16 | 155.78 145.08 
Average hourly earnings ... eee eee eeeees Fs 4.42 4.13 4.59 4.14 4.64 4.27 4.75 4.36 4.03 
Average weekly hours 2... cccccccccccccvccees 38.1 35.3 35.2 35.6 35.4 35.6 35.6 35.7 36.0 
PERIODICALS (SIC 272) 
eee ee ee ee mil. $.. 272.3 268.4 348.2 334.3 | 264.2 244.3 365.5 340.2 | *1,245.3 
IIE ora ere: smn a ahem ood ken awa wee thous. . 7a$ WF 73.8 74.9 71.7 74.8 70.5 74.7 78.5 
NNR NN ik sions ie ih dee ele areal ee do.. 23.7 27.0 21.3 25.1 22.3 24.5 22.1 24.4 27.8 
Average weekly earnings ....eseeeeeeeees Biss 175.93 164.84 | 169.59 | 167.67 | 176.61 171.34 | 178.34 | 174.34 161.87 
Pearse Weey ORRIN. 6 506 Kis eseewes Bax 4.33 4.07 4.30 4.07 4.43 4.22 4.47 4.28 3.91 
Averdign weekly Rowe occc ce cccccscceveesve ne 40.6 40.5 39.5 40.5 39.9 40.6 39.9 40.7 41.4 
BOOKS (SIC 273) 
Manufacturing activity, percent cumulative monthly change 
Gi EREEME os oc eats beoceaa ance seaneeaa -1.5 —1.1 +0.1 ~5.9 +0.0 -3.3 +0.0 -3.7 +3.7 
NE iow w OWES OSROR OR ROE thous .. 99.7 9.1 101.1 100.1 101.3 97.1 101.8 97.8 96.5 
PS OUI Sx 9. 5 n'7e: wigioas bse ein Ge or Oe ee Oink 54.4 3.5 55.9 55.4 56.7 53.3 56.2 52.3 53.9 
Average weekly earnings ....eseeeeeeeees Das 143.42 131.84 | 146.20 | 133.62 | 151.00 137.23 | 148.61 140.40 130.33 
Average hourly earnings... ..eeeeeeeeeees 3.69 3.38 3.72 3.45 3.80 3.54 3. 83 3.65 3.25 
Pe CE RODS 6 6 5 80-62 8 e4 HERO 38.9 38.7 39.3 38.7 38.4 38.7 38.8 38.5 40.1 
COMMERCIAL PRINTING (SIC 275) 
ee i. bo 'S6a se Sarnce Sew wee was thous.. 351.2 354.7 349.9 355.3 | 346.3 355.6 | 350.0 358.2 346.1 
PUN NII ae opi ac sds wen a eee aS Bas 269.8 274.2 268.7 274.2 265.6 274.7 268.6 277.1 269.2 
Average weekly earnings ... eee eeeeeeeees Ss. 156.71 150.03 161.44 | 151.30 | 164.89 155.97 | 167.01 156.41 145.43 
Average hourly earnings... esse ee eeeeees re 4.12 3.86 4.20 3.93 4.29 4.02 4.34 4.08 3.71 
POE PR TEE. «6:5 6.60 Se ee Ree ee 38.1 38.8 38.5 38.5 38.4 38.8 38.6 38.4 39.2 





























See footnotes at end of table. 
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PRINTING AND PUBLISHING 


Table $-5.—Selected U.S. Statistics: Printing, Publishing, and Allied Industries, Annual Average, 1969, and 1970-71 by Quarters—Con. 





First quarter 


Second quarter 








Third quarter Fourth quarter Annual 
Economic indicators average 
1971 1970 1971° 1970 | 1971° 1970 | 1971 P1970 1969 
COMM. PRTG., EXC. LITHO. (SIC 2751) 
All employees ... cc ceccccerererveseeens thous. . 212.9 217.3 211.0 216.1 207.4 217.5 | 209.8 219.5 213.4 
Production workers ..ccccccvccscnceeeveces do.. 165.5 169.6 164.4 168.2 161.7 136.4 163.7 171.9 167.8 
Average weekly earnings .. sees eee eeeeeees Ses 151.21 145.39 | 156.41 | 146.95] 158.84 151.18 | 161.37 151.92 141.18 
Average hourly earnings... .eeeeeeeeeeeees Sus 3.99 3.76 4.08 3.84 4.13 3.92 4.17 3.97 3.62 
Average weekly hours .. esse eeeeeererececees 37.7 38.6 38.4 38.6 38.5 38.5 38.7 38.3 39.0 
COMM PRTG., LITHO. (SIC 2752) 
ere Tree Tee ee ee ee ee thous.. 125.8 125.3 126.6 127.4 127.5 126.8 | 128.7 126.9 120.6 
Prodvction workers... cccccccsccveccccne sa 95.0 95.5 95.2 97.3 95.4 96.1 96.3 96.4 92.2 
Average weekly earnings ...+ sees eeeeees wea 165.35 157.47 169.18 | 158.04] 175.44 163.70 | 176.15 163.23 152.85 
Average hourly earnings... .. see eee eeeees rr 4.31 4.01 4.39 4.08 4.53 4.19 4.56 4.24 3.85 
Average weekly hours se seers ccesescccsece 38.3 39.2 38.6 38.8 38.7 39.1 38.4 38.5 cw | 
BOOKBINDING AND RELATED INDUSTRIES (SIC 278) 
ETTORE TR TE thous.. 56.6 59.5 55.7 58.4 55.2 58.8 54.3 57.2 58.3 
Production workers . c.cccccccccesereeseess do.. 46.7 49.4 46.0 48.0 45.8 48.3 44.7 47.2 48.2 
Average weekly earnings .. cess ee eeevevene $. 115.65 110.34 | 120.02 | 112.29] 122.99 113.87 | 123. 56 115.17 107.64 
Average hourly earnings. . esse ee eee eeeees Ss. 3.09 2.93 3.15 2.97 3.20 3.01 3.22 3.03 2.84 
Average weekly hours ...eecece reece eeeeeees 37.5 37.7 38.1 37.8 38.4 37.8 38.0 38.0 37.9 
OTHER PRINTING AND PUBLISHING INDUSTRIES 
(SIC 274, 6, 7, 9) 
All empleyees oc cc ccccescereveerecesees thous.. 140.6 143.8 139.6 143.6 137.5 143.1 140.6 143.2 141.3 
PreGuctign WOKkETS occ rccccoecoreerecces do.. 94.6 97.9 93.3 97.9 90.4 96.8 93.9 97.1 98.2 
Average weekly earings ...eseeeeeeeceees oe 151.47 140.03 | 153.95 | 143.01] 155.28 145.91 | 157.66 148.70 141.64 
Average hourly earnings... 1. sees eeeeeenes $. 4.00 3.78 4.08 3.78 4.12 3.86 4.16 3.92 3.66 
Average weekly hours occ ccc cssesesccscescons 37.9 38.5 37.7 37.8 37.7 37.8 37.9 37.9 38.7 
OTHER ADVERTISING 
Direct mail dollar volume? .....eeeeeeeeees mil. $. 744.4 711.4 n. a, 679.5 n. Qa. 677.3 na. 723.2 | *2,725.6 
PAPER PRODUCTION, CONSUMPTION, INVENTORY 
AND PRICES 
Newsprint 
ead le gublighen” occ iiacereneevens thous. tons. . 1,666.4 1,718.3 | 1,795.9 | 1,848.8 | 1,667.3 1,684.0 |1,925.0] 1,879.0 | *7,344.6 
Peneeee MRE in 4 boos 2 we owen eae do.. 743.2 710.2 700.2 683.1 685.6 704.6 697.2 716.1 670.8 
Peice, cethe, conmect (GS) 2. cscceccsvvevees Se 153.70 150.50 158.10 | 150.50} 158.10 150.50 | 158.10 150.50 146.10 
PAPER 
Production: ' 
Groundwood, uncoated 
Publication and printing. ....++e65 short tons... | 260,151 | 252,719 |256,372 | 275,254 | 265,148 | 250,916 |297,401| 264,663 | *1,064.7 
Coated, printing and converting: 
Cpe Gb0 OE cc cic risesvretnreass do 117,268 | 113,298 |105,321 | 122,814 | 99,089 | 107,172 |101, 703) 115,413 | *393,533 
Se FO Is 6 6 6 28s eee es meme do.. | 719,936 | 748,017 {705,765 | 761,186 |683,231 | 695,472 |743,895| 689,477 | *2,951.7 
Book, uncoated 
Publication and PFINtINg. «see eevee sevene do.. 403,823 424,007 422,407 404,341 413,318 375,148 438, 113 391,735 “| 72z2.$ 
Writing 
CONGO WORE ORs oc. o ke reece eee do.. | 590,072 | 573,660 (605,723 | 576,667 |604,374 | 424,267 |625,387| 616,322 | *2,345.8 
Wholesale price index (BLS): 
Book paper, A grade ......0 eee ees 1967-100 .. 112.0 108.1 112.0 108.4 109.2 108.4 109.2 112.1 104.5 
Book paper, No. 2 plain, offset .......00- do.. 114.7 110.2 114.7 110.9 117.8 111.8 117.8 114.3 107.5 
WO NN cnivacsWeneee ed ce eebeues do 117.0 114.4 120.3 114.7 121.5 116.3 121.8 116.3 108.9 
































Note: Employment and earnings data from Department of Labor, Bureau of Labor Statistics (BLS). Data for most recent quarter are preliminary. FRB- 
n.a.—Not available. 
Business Economics. Quarterly data are seasonally adjusted at annual rates. 


Federal Reserve Board. Revised. Preliminary. 


Trade Commission and Securities and Exchange Commission. 


Data are three months totals. 
months totals. 
months totals. 


*Cumulative. 


Without seasonal adjustment. 
4Media Records, Inc. Data are three months totals. 


‘BOOK PRODUCTION INDUSTRY; production of 18 firms. 


°Survey of Current Business, Office of 


“Quarterly Financial Report, Federal 


*Publishers’ Information Bureau, Inc. 
’ 


8Direct Mail Advertising Assn., Inc. Data are three 


"American Newspaper Publishers’ Assn.; 525 newspapers, approximately 75% of total newsprint used. Consumption data are three 
‘Bureau of the Census. Data are three months totals. Exports generally equal imports, production usually equivalent to consumption. 
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(1) No, I do not wish to subscribe now. But please send me 
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